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ObLUKM ycnosua
3a Bb3naraHe Ha NaHMPaHe 1 NO3ULMOHUPaHE Ha
TbProBCKM CbOBLLEHNA B TeNIEBUSUOHHU NPOrpamu,
npopasaHu ot ,,CEMIC XAYC“ 00/

I.  NPEAMET

Yn. 1. (1) Hacroswmte O6WM yCcnoBMA pernameHTUpaT
OTHOLIEHMATA BbB BPb3Ka C Bb3/JaraHeTo Ha NiaHUpaHe U
No3MLMOHMpPaAHE HA TbProBCKM CbOOLLEHUA 33 M3NbYBaHE B
nporpamuTe, MO OTHOLIEHME Ha KOUTO ,CEMN/IC XAYC” 00[,
EMK 204554910 uma npaBo Aa npoaaBa peknamHoO Bpeme 3a
M3NbYBaHE HAa TbProBCKU CcboblieHna B bbarapua (no-gony
06wWo ,,nporpamun’/ nnm ,nporpamara/unu Ha Ceiinc Xayc”).

(2) Hacroswmte O6wM ycnosus ce npuemaTt oT
,CEMNIC XAYC” 00/, EVK 204554910 (no-gony ,,Ceiinc Xayc”).
OTHoweHuATa mexay Ceinnc Xayc v Herosute KAUEHTU -
peknamogaTtenu, peknamHu u megusa areHumm (no-gony obuo
JKnmeHTt” man ,KnmeHtn“) ce yperkpat Bb3 OCHOBa Ha
WHOMBMAYaNEH [0roBop WM HacToAwmute O6wM ycnosua. B
Cnyyalh Ha HecbOoTBETCTBME Mexay HacToAawmte O6wm
YCNOBUA U NPeaBUAEHOTO B MHAMBUAYANHUA OOrOBOpP, MMa
CWa YyroBOPEHOTO B 40roBopa.

(3) B cnyyait ye Kbm gartaTa Ha Bb3/laraHe Ha Ha
KOHKPETEH peKNaMeH MmaTepuan WHOMBUAYaANEeH MUCMEH
porosop He e noanucaH mexay Ceiinc Xayc n KnmeHra, ¢
Bb3/laraHeTo 3a MiaHMpaHe Wu/MAM NO3ULUMOHMpPaHe Ha
CbOTBETHUA PeKnameH matepuan KnneHTwT (peknamogaten
WAW areHums) ce cbrnacaBa M npuvema Hactoawmte O6wm
YCNOBMA M Ce 3a4b/KaBa Aa MM cnassa. [loTBbpaeHaTta oT
ABeTe CTPaHW 3asBKa 3a peKnama - Megms niaaH MMa cunata Ha
CK/OMEH UHAMBUAYANEH [0roBOp mexay cTpaHute (Cewnc
Xayc n KnueHr).

Yn. 2. (1) Hactoawmute O6WM ycnoBus morat ga b6baar
usmeHAHU ot Cennc Xayc enHOCTpaHHO. M3meHeHusATa w
OoNb/HEHUATA Ha ObwMTe ycnosua ce Nyb6MKyBaT Ha cailTa
Ha Celinc Xayc: www.saleshouse.bg

(2) EAHOCTpAHHUTE W3MEHEHUS W AOMbAHEHMA HA
ObwuTte ycnosma no an. 1 wmmaTt peicteue M 06BbBP3BAT
CTPaHUTE NO 3aBapeHU JOrOBOPHU OTHOLLEHMSA, KOraTo:
1. Ceiinc Xayc ysegomu KnueHTta 3a npomeHute B Obwute
ycnosua upes nybAnKyBaHETO MM Ha caita u/uam upes
yBegomneHve 0 KnneHTa no enekTpoHHa nola uaun ypes
LpYr afipec 3a KopecnoHAeHLMA Ha KnmeHTa; n
2. KnneHTbT B 7-4HEBEH CPOK OT Nyb/AMKyBaHETO WM
CbOTBETHO OT YBEAOM/IEHMETO He WU3NpaTM MNUCMEHO
Hecbr/iacme C HanpaBeHUTE NPOMEHMN.

Yn. 3. (1) TbproBckM CbobLLEHNA NO CMUCBHAA HA HacToALWMUTE
06wy ycnoBus ca ayamo-Bu3yasnHM TbProBCKM CbobLeHMA No
CMMCba Ha 3aKoHa 3a pagunoTo u TenesusuaTta (3PT) u morat
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GENERAL TERMS
For assigning of the scheduling and positioning of
commercial communications on the television channels
sold by Sales House OOD

. SUBJECT

Art 1. (1) The present General Terms regulate the relations on
the scheduling and positioning for broadcasting of commerecial
communications on the channels of which Sales House OOD,
UIC 204554910 is entitled to sell advertising time for
broadcasting of commercial communications in Bulgaria
(hereinafter commonly referred to as “channels” or Sales
House’s channel/s).

(2) The present General Terms are adopted by Sales
House OOD, UIC 204554910 (hereinafter referred to as “Sales
House”). The relations between Sales House and its clients —
advertisers, advertising and media agencies (hereinafter
commonly referred to as “Client” or “Clients”) are regulated
on the basis of an individual contract and the present General
Terms. In the event of discrepancies between the present
General Terms and the provisions of the individual contract,
the clauses of the contract shall prevail.

(3) In the event that at the date of assigning of a
particular advertising material an individual written contract
between Sales House and the Client has not been signed, by
assigning of the scheduling and/or plositioning of the
respective advertising material the Client (an advertiser or an
agency) shall acknowledge and accept the present General
Terms and shall undertake the obligation to comply with
them. An advertising order — media plan, which has been
approved by both parties shall have the force of an individual
contract concluded between the parties (Sales House and
Client).

Art. 2. (1) Sales House in entitled to unilaterally amend and/or
supplement the present General Terms. The amendments and
supplements of the General Terms are published on Sales
House’s website: www.saleshouse.bg

(2) The unilateral amendments of the General Terms
specified in para. 1 have an effect and are binding for the
parties to the existing agreements in case that:
1. Sales House informs the Client about the amendments in
the General Terms by publishing them on its website and/or
by notification to the Client sent to Client’s e-mail or to
another Client’s address for correspondence; and
2. The Client within a period of 7 days of the publishing or
notification does not sent a written disagreement with the
amendments.

Art. 3. (1) Commercial communications within the meaning of
the present General Terms shall be audio-visual commercial
communications within the meaning of the Radio and
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[a BK/IIOYBAT PeK/amu, CNOHCOPCTBO (CMOHCOPCKU 3acTaBKM),
Te/eBU3MOHEH Na3ap, NO3ULMOHMPaHe Ha NPOAYKTU, KaKTO U
ApYrv peknamHu dopmu, HesabpaHeHu OT 3aKoHa.

(2) TobproBckM cbObLWEHUA ce NO3UUMOHMPAT 3a
M3bYBaHe No Bb3naraHe Ha KnuveHTa, cbrnacHo ycnoBuATa,
NOCOYEeHN B MHAMBMAYANHUA [OTOBOP M HacToAwmTe O6wm
YCNOBMA,  Cpelly  3aniallaHe Ha  Bb3HArpaxkgeHwe,
onpegeneHo cbobpasHo Tapudarta/ute Ha Ceiinc Xayc,
AeicTealla/v KbM gaTaTta Ha CbriacyBaHe Ha meauaA naaHa 3a
CbOTBETHATa KAMNAHWUA.

(3) KnueHTbT NpesocTass Ha Celinc Xayc peknamHuTe
maTepuann 3a M3NbYBAHE B rOTOB BMA, WU3FOTBEHM CMOpes,
M3UCKBAHMATA Ha WHAMBMAYaNHUA [0OrOBOpP, HACTOALLUTE
06wy ycnoBmuA MU TEXHUYECKUTE M3UCKBAHMA, MOCOYEHU OT
Celinc Xayc 3a cboTBeTHaTa/UTe nporpama/u.

(4) HeTeH 6loaKeT No cmucbAa Ha HacToAwMTe O6LM
YCNIOBUA N UHAMBUAYANHUTE AOTOBOPU € CymaTa, ePpeKkTUBHO
M3pasxofBaHa (3annaTeHa) OT K/AMEHTa 33 M3/byBaHe Ha
TbProBCKM CbobLLEHMA B NpOrpamuTte, cieg, HauncaasaHe Ha
OTCTbMKUTE U Npean HauncnasaHe Ha A4C.

Il. BDB3NATAHE, NO3MUUOHUPAHE U U3/TbYBAHE

Yn. 4. Ceiminc Xayc npeanara Bb3MOMKHOCT 3a
MO3ULMOHUPAHE HA TbProBCKM CbOOLLEHUA B OTAENHUTE
Nporpamu, KakTo 1 B NaKeTn OT NPOrpamMm.

Yn. 5. (1) Ceiinc Xayc npogasa peknamHoO Bpeme Ha 6asa
eAMHWNYHA LieHa Ha u3nbyBaHe, 6e3 rapaHuma Ha PEUTUHT UK
Ha npuHUMNA Ha 06BbP33aHOCT Ha LUeHaTa cbc 100%
rapaHTMpPaHW PenTUHT TOYKM 33 LiesIeBUTE rpynu, KOWUTo ca
usbpoeHn B [onuTMKaTa 33 nNpofabu 3a CbOTBETHATa
roavMHa. FapaHTUpPaHeTO Ha PEeNTUMHI TOYKM e Ha 6asa obuy
KpaeH 6poli 3afBEHWN PEUTUHT TOUKM Ha KaMNaHUA 33 eaunH U
Cbll, MPOAYKT, yCAyra UAN MapKa B Nporpamute, B KOUTO e
3aABeHa peKsiama, Npu KOeTo Te ce KOMMEeHCUPAT B3aUMHO.

(2) AnvHes 1 Ha TO3M u4neH He ce npunara 3a
nporpamuTe, KOMTO He Ca BKAOYEHW B NMUUMbAMETPUYHUTE
CUCTEMMU, aKO MMa TaKuMBa.

(3) FapaHumATa Ha PEWTUHr TOYKM € B cuna camo
koraTo Ceinc Xayc M3BbpLUBA AETANIHOTO NaHMPAHE NO AHM,
4YacoBM NOACU U NPOrpamu.

(4) DocturaHe Ha KayecTBeHM NapameTpu KaTo
PEeATUHT TOYKK B Mpanm-Tanm, npedepeHumanHn NonLmm u
Ap., ce oTymTaT Ha 6asza 3asBeHU/NNAaTEHU PENTUHT TOYKM
Cbr1IacHO NojageHuTe Megusa niaHoBse.

(5) B cnyyaute, KoraTo onpegeneHa peksamHa
KamnaHWA AOCTUra noseye MW MO-MaNKO OT MJIaHUPAHUTE
peruTUHr ToukK, Celinc Xayc mma npaBo Aa NpemaxHe Wan
CbOTBETHO [Ja [06aBM WM31bUBAHUA KaTo CbbaogaBa 3a
TOYHOTO M3MNbJIHEHME HA 3aABEHUTE PEWTUHT TOYKKU Mo
KamnaHuAaTa. KomneHcauuu 3a HeAOCTUIHATU PENTUHT TOUKHM
ce MpaBAT Ype3 KOMMEeHCATOPHM M3NbYBAHUA B PaMKWUTE Ha
peknamHaTa KaMnaHuA Ha eAuH U Cbl, NPOAYKT, yCayra uam
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Television Act (RTA) and they shall include advertisements,
sponsorship  (sponsors  tags), teleshopping, product
placement, as well as other advertising forms that are not
contrary to the applicable law.

(2) Commercial communications shall be positioned
for broadcasting upon assignment by the Client in accordance
with the terms set by the individual contract and the present
General Terms, and against payment of a remuneration
specified in the Sales House’s Rate card/s effective at the date
on which the media plan of the relevant campaign has been
agreed upon.

(3) The Client shall submit to Sales House the
advertising materials ready for broadcasting and prepared in
accordance with the requirements of the individual contract,
the present General Terms and the technical requirements
specified by Sales House for the respective channels/s.

(4) Net budget within the meaning of the present
General Terms and the individual contracts shall be the
amount effectively spent (paid) by the client for broadcasting
of commercial communications on the channels after applying
the discounts and before charging VAT.

Il ASSIGNING, POSITIONING AND BROADCASTING

Art. 4. Sales House offers positioning of commercial
communications on a separate channel, as well as on bundles
of channels.

Art. 5. (1) Sales House sells advertising time on the principle of
price commitment for a single spot with no rating guarantee
or with 100% guaranteed rating points for the target groups,
listed in the TSH Sales Policy for the respective year. The
guarantee of rating points is based on the total final number
of ordered rating points of a campaign of one and the same
product, service, or trademark on the channels ordered,
whereas these shall be mutually compensated.

(2) Para. 1 of this Article does not apply to channels
which are not included in people-metric systems, if there is
such.

(3) The guarantee for rating points shall only apply
when Says House runs the detailed day, time zones and
channels planning.

(4) Delivery of qualitative parameters like rating
points in Prime Time, preferential positioning, etc. shall be
calculated based on the ordered/paid rating points in the
media plans.

(5) In the cases, where a given campaign has achieved
more or less of the planned target rating points, Sales House
shall be entitled to remove or add, respectively, additional
broadcasts in order to reach the ordered rating points for the
campaign. Any deficiency in rating points shall be
compensated by compensation broadcasts within the
advertising campaign of one and the same product service or
trademark. The end of the campaign shall be reported to Sales
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MapKa. KpaaT Ha KamnaHusTa ce cbobiasa Ha Celinc Xayc Kbm
MOMEHTa Ha 3aABABAHETO I, B C/ly4ait Ye e NoAaAEeHA Ha YacTu
M KOrato M3/mM3a M3BbH KaneHdapeH mecel,. B ciayyait Ha
HeAOCTaBEHW PEUTMHI TOYKM (N0 cMUCLAA Ha an. 1 Ha To3m
UNieH) cneg Kpas Ha KamnaHuATa:

1. Mpu HeM3NbAHEHNE Ha 3aABEHUTE PEUTUHT TOYKM KAUEHTBLT
3annawa Ha Ceinc Xayc nb/aHaTa CTOMHOCT Ha NiaHa, a
pasnvKata Cce KOMMeHcMpa B cC/eaBalata  KamnaHwus.
KAMeHTbT wWwe 6bae KOMMEHCUpPaH 3a He AOCTUrHaTtute
PEUTUHT TOYKM Ype3 KOMMNEHCATOPHWU M3NBbYBAHMA MO pesa Ha
TO3W YNeH;

2. MNpexBbpNsHETO Ha HeLOCTaBEHM PEUTUHI TOYKM 3a
KamnaHus Ha 4pyr NPoAyKT, ycayra WaM mMapKa Ha Cbluma
KAMeHT e Bb3MOXHO, KOrato 4O Kpas Ha roauHaTta He ce
npeaBuKaa peKknama Ha MPoAyKTa, ycayraTa WaM mapkaTa,
nognexalua Ha KOMMeHcupaHe. KomneHcatopHuTe
M3 bYBaHUA ce NO3NUMOHNPAT oT Ceinc Xayc.

3. B cnyyait, ye KNMEHTBT HAMa Aa MMa KamnaHuK 0 Kpasa Ha
rogvHaTa, HefOCTaBEHUTE PEUTUHI TOYKM moraT ga bbaar
M3MON3BaHM B pPaMKUTE HA NbPBOTO Tpumeceune OT
cnepBallaTta KaneH4apHa rogmHa.

(6) B cnyyalh ye KamnaHuMUTE [OCTUIHAT noseve
aKTyaNHW PEUTUHT TOYKM OT T€3U, KOUTO Ca 3aBEHU, KANEHTBLT
Ob/XKM  3analaHe Ha  AOMbAHUTENHO  aKyMy/MpPaHWUTe
PEUTUHT TOYKM B NPEU3MbIHEHNE Ha MeauA naaHa. Npu Hag
12% npeusnbaHeHWe Ha nnaHa KAveHTbT He AbaXu
3anallaHe Ha AOMbAHUTENHO AKYMYINPAHUTE PEUTUHT TOUKM
Haa 12% npensnbaHeHue.

(7) TapaHTUpPaHUTE M JOCTAaBEHUTE PENUTUHT TOYKM MO
TO3W YneH We 6baaT onpesensaHn crnopes AaHHUTE Ha
nuiAnbaAMeTpuYHaTa/ute cuctema/u, Kouto Ceinc Xayc
M3MoN3Ba. PENTUHT TOUKUTE e BKAOYAT U PEUTUHT TOUKMUTE,
reHepupaHn OT OTNOXKEHO rnegaHe (time shifting uau delayed
viewing), KaKTO W TNefaemMoCcTTa Ha roCTUTE, CbrIacHo
[OaHHWTE Ha Ta3un/Tesn NMinbaAMeTpUYHa/M cuctema/m.

(8) Peknamuute cboblieHus/6nokose, KoUTO ca
OTYETEHW OT NMUNMBAMETPUYHATA CUCTEMA C HYNEB PEUTUHT LLLe
ce NpMemarT M U3YMCAABAT C reHepupaHn peruTuHr Touku 0.01
3a CbOTBeTHAaTa uenesa rpyna. Kato antepHatMea KnneHTbT
MoKe aa usbepe ga 3annatm GpukcupaHa ueHa ot 1 n.. 6es
O0C 3a 30“ usnbusaHe. 3a Ab/MKUHM pasanyHu ot 30“ ce
npunarat koepuumeHTuTe ot MOAUTMKATA 3a NpoAaLKou Ha
Ceiinc Xayc. Hukaksu apyru koepuumeHTU n/Mam oTCTbNKKM OT
MonuTtnKaTa 3a NpoaaKbu He ce HauMcnABarT.

(9) NMonutukata 3a npogaxbm Ha Celinc Xayc e
HepaszesiHa YacT oT HacToAwmTe O6LWwu ycnosus.

3anaBaABaHe

Yn. 6. 3a 3aaBABaHe Ha peknama KAneHTHbT ce 3aa4bKaBa Aa
nsnonsea obpasew/dopmynap 3a 3ansssaHe Ha Ceitnic Xayc.
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House at the time of its assignment in case it is submitted in
parts and when expended beyond a calendar month. If any
rating points remain undelivered (within the meaning of para.
1 of the present article) after the end of the campaign:

1. In case of underdelivery of the ordered rating points, the
Client pays the total amount for the campaign and the
difference between the planned and the actually delivered
rating points is compensated within the next campaign. The
Client shall be compensated for the undelivered rating points
in accordance with this Article by compensation broadcasts;
2. Undelivered rating points could possibly be transferred to a
campaign of a different product, service or trademark of the
same Client only when until the end of the year no other
advertisement of the product, service or trademark which is
to be compensated is planned. The compensation broadcasts
are positioned by Sales House.

3. In case the Client has no campaigns till the end of the year,
the undelivered rating points can be used in the first quarter
of the next calendar year.

(6) If the delivered rating points are higher than the
ordered ones, the Client shall owe payment of the additionally
accumulated rating points above the ordered amount as per
the media plan. If the overdelivery is higher than 12%, the
Client shall not owe payment for the rating points above 12%
overdelivery.

(7) The guaranteed and delivered rating points as
per this Article shall be determined based on the data
measured by the people-metric system/s that Sales House
uses. The rating points shall include the rating points,
generated by the time shifting (or delayed viewing) and guest
viewing, according to the reports of this/these people-metric
system/s.

(8) Advertising spots/blocks that are reported by the
people-metric system with zero rating will be deemed and
calculated with generated rating points 0.01 for the respective
target group. As an alternative, the Client can pay a fixed price
of 1 BGN w/o VAT for a 30” spot. For different lengths, the
lenth coefficients in the Sales Policy are applied. No other
coefficients and/or discounts are applied.

(9) The Sales Policy of Sales House shall be an integral part of
the present General Terms.

Ordering

Art. 6 The Client shall use Sales
template/form to request advertising.

House’s ordering
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Meaua nnaH

Yn.7. (1) ToproBckute cboblieHMA ce naaHuMpat W
no3nuMoHKpaT B Nporpamata/nporpamute Ha Ceiinc Xayc 3a
TAXHOTO M3nbyBaHe B bbarapusa cnopen npepsapuTenHo
04,06peH OT cTpaHUTe Meama nNnaH. Meaua NaaHbT onpeaens:
HaMMEHOBaHMETO Ha KamnaHuaTa/uuTe, NPOLBLANKUTENHOCT
Ha KamnaHuATa (BKN. HayanHa M KpaiHa gaTa), Ab/MKMHA Ha
maTepuannte 3a WU3NbYBaAHe, oOTAenHuTe TB  KaHanw,
BK/IIOYEHWN B MeAMA NnaHa, pasnpegeneHue B/m3sbH MNpaiim-
Talm, rapaHTUPaHKU PENUTUHT TOYKM MW BPOM U3NBYBAHUSA 33
KamnaHuu 6e3 rapaHuma Ha PeuTUHI, LEHU U MPUIOKUMMU
OTCTBMNKM, AaKO MMa TAaKMBA U APYrM YCOBUA HA M3NbYBAHE.
CbrnacyBaHuTe Mexay CTpaHUTe meguA nNaaHoBe ca
HepasgesiHa 4acT OT MHAUBUAYAHWUA AOTOBOP.

(2) NpeanoxeHve 3a megus NnaH ce M3roTes OT
KAWeHTa (peknamogaten unm areHums) no obpased, Ha Celinc
Xayc v ce npwnara nNpu 3aABABAHETO Ha peKfama wuan ce
usrotea oT Cennc Xayc Bb3 OCHOBA Ha WHAMBWUAYANHUA
porosop. [pun U3roTBAHETO Ha MeaMa MJAH KAUMEHTbT
(peknamogaten wauM  areHums) cnepgBa  Aa  cnassa
[OroBOPEHOTO pa3npegeneHve no KaHaau. Cennc Xayc He
HOCK OTFOBOPHOCT 3@ HEAOCTUIHATM NAapaMeTpu Mo A0roBop
Npu HapylweHWe Ha [JOroBOPEHOTO pasnpeaeneHne no
KaHanu. MNoTBbpKAaBaHETO Ha MeaMA NaaHa OT CTpaHa Ha
Ceinc Xayc ce m3BbpliBa OT cayxuten Ha Cennc Xayc no
€/1eKTPOHEH NbT Ha e/1IeKTPOHHATa NoLLLA 32 KOPeCNoHAEHUMA.

(3) 3amBsBaHETO Ha M31bYBAHETO HA KOHKPETHO
TbProBCKO CbObLLLEHME Ce M3BBPLLBA OT K/IMEHTA C U3MNpaLlaHe
Ha MeAMeH nNnaH B CPOKOBeTe, NocoveHu B MpunoxeHue 1.
Mpu HecnaseBaHe Ha TO3M CPOK Ce Npwuaara AoMbAHUTENHATa
TaKCa 33 EKCMpecHo 3aABfABaHE HA Cxema, onpeneneHa
cbrnacHo MonuTrKata 3a npoaarkbum Ha Ceinc Xayc.

(4) B cnyyai ye Ceinc Xayc HMa Bb3MOMKHOCT 43
peanusnpa 3asaBKaTa TaKa, KAKTO € HanpaBeHa OT K/MEHTa
(peknamogaten wnu areHuma), Cennc Xayc wmsnpawa Ha
peKknamopaTtena UAM areHumMAaTa CBOETO Npe/ioXKeHue, 3a
op06peHue. Jluncata Ha NUCMEH OTrOBOP B CPOK A0 eAMH AeH
OT MoJly4aBaHe Ha NPeAJ/IOKEHMETO Ce CYMTa 338 MbAYAINBO
cbrnacue c npeanoxeHmerto Ha Cennc Xayc.

(5) M3npawaHeTo Ha npeanoXKeHneTo,
CbrnacyBaHeTo M NOTBbPXKAABAHETO Ha MeaMA NnaHa ce
M3BBPLUBAT NO E/IEKTPOHEH MbT, KATO €/IEKTPOHEH AOKYMEHT,
Nno eNeKTPOHHA NoLLa, CbrAacHo Ya. 12 no-gony.

(6) KnMeHTbT MmodKe Aa HanpaBu UCKaHe 33 OTMAHA Ha
M3bYBAaHMA  HaM-KbCHO B  CPOKOBETE, MOCOYEHUM B
MpunoxeHne 1 npean faTaTa Ha U3AbYBaHe, onpeneneHa B
cbrnacyBaHuA meama naad. MNpu HecnassaHe Ha TO3W CPOK ce
npunara AoNbAHUTENHaTa TaKca 3a eKCrnpecHa OTMAHA Ha
cxema, onpegeneHa cbrnacHo MNonuTtnkaTa 3a nNpogakbu Ha
Ceiinc Xayc.

Yn. 8. MpomeHn B MeaUMHNA NNaH, Ab/KALLM Ce Ha MPOMEHMU
B NpOrpamHaTta CXema Ha nporpamuTe, moraT ga 6baar
npaseHu No BcAKo Bpeme oT Cernc Xayc. Mpn Bb3MOMKHOCT
NPOMEHUTE Ce CbINacyBaT C PeKNamoaaTena uam areHumnaTa.
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Media plan

Art. 7. (1) Commercial communications are scheduled and
positioned on Sales House’s channel/s for their broadcasting
in Bulgaria in accordance with a media plan coordinated by the
parties in advance. The media plan shall specify: the name/s
of the campaign/s, the duration of the campaign(incl. the start
and end date), the material/s duration/s, the TV channels
included in the media plan, the distribution in/outside Prime
Time, the guaranteed rating points or number of airings for the
campaigns without guaranteed rating points, the prices and
the discounts, if any, as well as any other broadcasting
conditions. The media plans agreed by both parties shall be an
integral part of the individual contract.

(2) An offer for a media plan is prepared by the client
(an advertiser or an agency) according to Sales House's
template and attached when the advertisement is ordered, or
it is prepared by Sales House on the grounds of the individual
contract. When submitting the media plan, the Client should
keep the negotiated channels distribution. In case the
distribution is not kept, Sales House is not responsible for
delivering deal parameters. The confirmation of the media
plan by Sales House is made by a Sales House’s employee via
electronic means on the e-mail for correspondence.

(3) The order for broadcasting of a particular
commercial communication is placed by the client by sending
a media plan within the terms specified in Appendix 1. In case
of failure to comply with this term an additional fee for express
ordering of a scheme is charged in accordance with Sales
House’s Sales Policy.

(4) In case Sales House is unable to execute the order
as it has been placed by the client (an advertiser or an agency),
Sales House shall send its proposal to the advertiser or the
agency for approval. The lack of written response within one
day as of receiving the proposal shall be considered a silent
approval and consent with Sales House’s proposal.

(5) Sending the proposal, coordination and approval
of the media plan shall be done electronically, as electronic
documents on e-mail, in accordance with Art. 12 below.

(6) The client is entitled to cancel the broadcastings
within the terms specified in Appendix 1 before the date of
broadcasting specified in the coordinated media plan. Failure
to comply with this term shall be subject to additional fee for
express cancellation of a scheme, charged in accordance with
Sales House's Sales Policy.

Art. 8. Sales House shall be entitled to change the media plan
at any time if this is due to any changes in the channels’
programming schedule. If possible, the changes shall be
coordinated with the advertiser or the agency.
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Yn. 9. (1) PeknamHuTe 6J10KOBE, KOUTO Ce CBbP3BAT C JALEHO
npegasaHe, ca TO3W Npean CamoTO MpedaBaHe U BCWMYKM,
KOWTO ro NpeKbCBaT.

(2) PeknamopaTenaT M areHUMATa MOXe Aa NOCOYM
B 3anBKaTa XesnaH peknameH 610K u/unu nosuuma B 60K,
KaTo B TO3M C/AyYyail 3aniawa CcboOTBETHATa HaLLUEHKa,
onpeaeneHa cbrnacHo MNonutukaTta 3a npogaxkbu Ha Ceinc
Xayc.
Yn. 10. Cennc Xayc No3nUMOHMPA 3@ U3NbYBAHE TbProBCKUTE
CbobLLeHNA B MNpoOrpamuTe, CNopes CbriacyBaHUA MeXAay
CTpaHUTEe MeaMA nNAaH W JOKOJIKOTO  CbobLLeHWeTo
CbOTBETCTBA HAa TEXHUYECKUTE N3MUCKBaHMA Ha Ceinc Xayc 1 Ha
OeMCTBaLLLOTO 3aKOHOA4ATENCTBO.

Peknamum martepuanu

Yn. 11. (1) PeknamHute MmaTepuanu ce nNpefocTaBaAT oOT
KAneHTa (peknamogaten unm areHums) Ha Celinc Xayc B
cpokoBeTe, nocoyeHu B MpunoxeHne N2 1 KaTto rotos ayauo-
BM3yasieH 3anuc nog, dopmata Ha aitn No eNnekTPoHeH MbT
BbB POPMAT U C Ka4ecTBO, KOETO OTFrOBapA Ha TEXHUYECKUTE
W3UCKBaHMWA, onucaHu B MpunoxeHue 2.

(2) FoToBMAT dalin ce Kausa B cucTtemata Ha AdStream
CNPAMO WHAMBUAYANHWUA OOrOBOP HAa KnueHTta ¢ AdStream.
Clock HomepbT Ha ¢alina cnepBa ga CbBMaga ¢ Homepa,
nogaaeH B meama nnaHa. B cnyyait Ha 3amsAHa ¢ HOB KAun, TOM
OTHOBO Ce KayBa B CMUCTEMATA, C HOB HOMEpP M Ce MycKa
yBEOOM/IEHME MO eNeKTPoHHa nouwa. KaneHTbT M3MCcKBa
noTebpKaeHne ot Ceinc Xayc 3a 3amaHata. Mpu amncaTa Ha
TakoBa, Cennc Xayc He HOCM OTFOBOPHOCT 3a AOMyCHaTw
rPeLUKu.

(3) Celinc Xayc He HOCM OTFOBOPHOCT 33 HETOYHO
M3MbAHEHME NPU U3TbYBAHE HA TbPrOBCKM CbOOLLEHMSA, AKO
He e NoAafeH TOYHMA KAUM, He ca CNa3eHU U3MCKBAHMATA NO
an. 2 nam nocoyeHaTa UHPOpPMaLMA e HeBAPHA, HETOYHa,
Henb/Ha u/unun e Haanue aybanpaHe Ha Homepa Ha daitnose
C NpeaxofHu 3as8BKK, UK M306LLO IMNCBA NOCOYEH HOMEP Ha
KAUNa, UAn B Apyru NofobHU cayyau.

ENneKTpoOHHa KOopecnoHAeHuus

Yn. 12. (1) MNpn cKNOYBAHETO Ha WMHAMBUAYANEH LOroBop
CTpaHuUTe onpeaenaT enekTpoHHa nowa (e-mail) 3a
KOPECMOHAEHLUMA W /iMUe 332 KOHTAKT BbB Bpb3Ka C
M3NbNHEHWETO Ha AOroBopa.

(2) CtpaHuTe ce cbrnacaeart, Ye BCUYKM LEUCTBUA NO
npuemaHe, M3npaliaHe W CbXpPaHEHWEe Ha 3aABKM, Meaun
naaHoBe, cepTUdPMKaTH 1 gpyra MHGoOpMaLUms U SOKYMEHTH 33
M3bYBaHE Ha TbProBCKUTE CbODLLEHMA M CBbp3aHaTa C TAX
KOPEeCNoHAEHUMA U YBEAOM/IEHUS,  BK/IOYMTENIHO W
M3npawaHe Ha M3MEeHeHMA W AONb/JHEHWE Ha HacToALWMUTE
O6bwy ycnosua, Tapudu w dakTypu, morat ga 6bbaar
M3BbPLWBAHM MO €/IeKTPOHEH MbT KAaTO  Ee/NeKTPOHHM
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Art. 9. (1) Commercial breaks associated with a particular
program are those preceding the program and those
interrupting the program.

(2) The advertiser or the agency can indicate in their
orders preferred advertisement block and/or a position in a
block, in which case an additional fee shall be due in
accordance with Sales House’s Sales Policy.

Art. 10. Sales House positions the commercial
communications for broadcasting on the channels in
accordance with the media plan coordinated between the
parties, provided that the communications comply with Sales
House’s technical requirements and the applicable legislation.

Advertising materials

Art. 11. The advertising materials are submitted by the client
(an advertiser or an agency) to Sales House within the terms
specified in Appendix 1 in electronic format, in the form of
completed audio-visual records as a file, in a format and
quality that comply with the technical requirements specified
in Appendix 2.

(2) The file ready for broadcasting is uploaded in the
AdStream system according to the individual contract of each
client with them. The file clock number should match the
number indicated in the media plan. In case of substitution
with a new spot, the latter is also uploaded in AdStream
system with a new clock number, and a notification is sent via
e-mail. The client requires Sale House’s confirmation of the
replacement. Sales House is not liable for any mistakes that
may occur in case of lack of such confirmation.

(3) Sales House shall not be liable for improper
performance in broadcasting of commercial communications
in case that a wrong spot has been submitted, or the
requirements in para. 2 have not been met, or the information
provided is untrue, inaccurate or incomplete, and/or in case
that there is a repetition of clock numbers with previous
orders, or if the specified clock number of the spot is missing,
as well as in other similar cases.

Electronic correspondence

Art. 12 (1) Upon signing of an individual contract, the parties
specify e-mail addresses for correspondence as well as contact
person in relation to the execution of the contract.

(2) The parties agree that receiving, sending and
storing of orders, media plans, certificates and any other
information and documents for broadcasting of commercial
communications, as well as the related correspondence and
notifications, including also sending of amendments and
supplements to the present General Terms, rate cards and
invoices, can be done electronically as electronic documents
within the meaning of the Electronic Document and Electronic
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OOKYMEHTM N0 CMUCB/1A HA 3aKOHA 33 €N1eKTPOHHMUA SOKYMEHT
W eneKkTPoHHUTE yaocTtoBeputenHu ycayrm (3EAEYY), upes
Nnoco4yeHnTe B MHAMBUAYANHUA AOTOBOP €NEeKTPOHHWU MOLM.
CTpaHuTe ce cbrnacseaTt, Ye aKo MUCMOTO/eNeKTPOHHOTO
n3fABAEHME e NPOU3NA3/0 OT e/IeKTPOHHATA NoLa Ha /ivue 33
KOHTaKT Ha HAKOA OT CTPaHWTe, TO MUCMOTO CbC CUTYPHOCT
CbObp}Ka  Ba/MAHO  M3NpaTeHO  BOJeu3ABleHMEe  OT
CbOTBETHaTa CTpaHa Mo Jorosopa.

(3) EneKkTpoHHOTO U3ABAEHME Ce CHMTA 3a NOYYEHO C

nocTbnBaHeTo My B  nNocodyeHata OT  agpecaTa
nHdopmaLMoHHa cucTema (e-mail 3a KopecnoHaeHUMS).
(4) nMoTebpxaaBaHe Ha  MO/Jy4YaBaHETO  Ha

€/1eKTPOHHO U3AB/IEHME He e HeobX0AMMO, 32 Aa Cce CMATA, Ye
€ NoJly4eHOo OT afpecaTa, OCBEH aKO CTPaHWUTEe ca YroBOpPUAU
W3PUYHO APYro B MHAMBWUAYANHUA AOTOBOP.

(5) OTHOCHO BpemeTo M MACTOTO Ha NoJiydyaBaHe U
u3npawaHe Ha eNeKTPOHHOTO W3fAB/JeHMe ce npuaaraT
pasnopenbute Ha 3EAEYY.

Yn. 13. Cerinc Xayc nybnaukyBa Ha CBOSI MHTEPHET CaWT
obpasumte/dopmynspute 3a AOKYMEHTM Mo Te3au O6Lm
yCNoBMUSA.

CeptudmkKar. Peknamauyum

Yn. 14. (1) Cennc Xayc u3npawa Ha areHuuATa uWau
peknamopatensa cepTudmKaT 3a U3NbYBAHETO HA KOHKPETHaTa
KamnaHua B nporpamata/ute. CeptnduKaTtbT ce M3npawa no
€/IeKTPOHEH NbT, MO eNeKTPOHHA NOoLLA B CPOK A0 15 paboTHM
[OHV Cnef, Kpas Ha KamnaHuAaTa.

(2) B cnyyalt ye areHUMATa UKW PEKNAMOLATENAT He
Ca CblacHW C M343aLeHuA cepTUdMKaT, Te OTnpaBAT
Bb3paxeHne fo Ceinc Xayc B cpoK 4o 7 paboTHW AHWM OT
n3gaBaHeTo Ha cepTudumKaTa. B cnyyalh ye B NOCOYEHMA CPOK
HEe MOCTbMAT MUCMEHU BbB3PANKEHUA OT areHUMATa UK
peknamogatens, cepTMPMKaTLT ce CYMTa 3a U3LAN0 NpueT bes
Bb3parKeHuA.

(3) Npu npeteHumn Ha KnueHTta, crnop wau
HecbrnacMe OTHOCHO M31bYBAHETO Ha TbProBCKO CbobLLEHME,
CTpaHMTe paspellaBaT crnopa Ha 6asa AaHHWUTe OT TpaduK
cuctemaTa Ha Ceiinc Xayc.

Bb3naraHe

Yn. 15. (1) Bcekn peknamogaTen nma npaBoTo Aa M3No/a3Ba
NoCpefHNYEeCTBOTO HA  areHuua,  BK/AKOUYUTENHO  NpU
CK/IIOYBAHETO U U3NBJAHEHUETO Ha MHAUBUAYANEH AOrOBOP U
BbB Bpb3Ka C NNaHMPAHETO, Bb3/1araHETO, NO3ULUOHMPAHETO
M M3/TbYBAHETO Ha TbProOBCKUTE CbODLLLEHNA B NPOrpPammTe U C
TAXHOTO 3an/aLLaHe Ha Ceinc Xayc.

(2) Ceiinc Xayc He Ob/xKu
Bb3HarpaxaeHue Ha areHuuuTe.

(3) B cnyyali ye cTpaHM NO UHAMBUAYANHUA AOTOBOP
Ca peKnamogaten U areHuuaA, peKknamoaaTenaT u areHumaATa
Ca CONNZAPHO OTFOBOPHM 3a N1ALLAHUATA NO A0roBopa.

3annawaHe wuaun
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Trust Services Act (EDETSA) via the e-mails specified in the
individual contract. The parties agree that if a letter/electronic
statement is sent from the e-mail of a party’s contact person,
such letter always contains a validly sent statement of the
respective party to the contract.

(3) The electronic statement is considered received
upon its reception into the information system (e-mail for
correspondence) specified by the addressee.

(4) A confirmation of the receipt of the electronic
statement is not be required for it to be deemed received by
the addressee unless the parties have explicitly agreed
otherwise in the individual contract.

(5) The provisions of EDETSA apply with regard to the
time and the place of receiving and sending the electronic
statement, the provisions of EDETSA shall apply.

Art. 13. Sales House shall publish on its website the
samples/forms of the documents provided under these
General Terms.

Certificate. Claims

Art. 14. (1) Sales House sends the agency or the advertiser a
certificate of broadcasting the particular campaign on the
channel/s. The certificate is sent electronically, by e-mail,
within 15 working days after the end of the campaign.

(2) If the agency or advertiser disagree with the issued
certificate, they shall send statement of objection to Sales
House within 7 working days after the issue of the certificate.
In the absence of written objections from the agency or
advertiser within the specified term, the certificate shall be
deemed to be fully accepted without any objections.

(3) In the event of the Client’s claim, dispute or
disagreement in relation to the broadcasting of a commercial
communication, the parties shall settle the dispute on the
basis of the data of Sales House’s traffic system.

Assigning

Art. 15. (1) Each advertiser is entitled to use an agency,
including for the conclusion and executing of an individual
contract, as well as in relation to the planning, assigning,
positioning and  broadcasting of the commercial
communications on the channels and their payment to Sales
House.

(2) Sales House shall not owe any payment or
remuneration to the agencies.

(3) If an advertiser and an agency are parties to an
individual contract, the advertiser and the agency shall be
jointly and severally liable for the payments under the
contract.
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. WU3SNCKBAHUA KbM CbAbPHAHUETO HA

TbPTOBCKMUTE CbOBLLEHMNA. OTTOBOPHOCT

Yn. 16. (1) Peknamopatenat W areHumaTa noemat
334b/IKEHMETO U FrapaHTMPAT NO OTHOLIEHME Ha TbProBCKUTE
CbobLEeHNA U ApyrM peknamHu dopmu (06O ,peKNaMHM
maTepuann”), KOUTO Bb3NaraT 3a U3bYBaHE, Ye:

1. Ca n3paboTeHn B CbOTBETCTBME CbC 3aKOHa 33 PaaMoTO U
TenesusuaTa (3PT), 3aKOHA 33 aBTOPCKOTO MNPaBO M CPOAHUTE
My npasa (3AMCHM), 3akoHa 33 Mapkute K reorpapckute
03HauyeHua (3MI0O), 3akoHa 3a 3alMTa Ha KOHKypeHumsTa
(33K), 3aKkoHa 3a 3awmTa Ha noTpebutenute (33M1), 3akoHa 3a
3gpaBeTo (33), 3aKoHa 3a TIOTIOHA, TIOTIOHEBUTE U CBbP3aHUTE
¢ Tax u3genma (3TTCU), 3aKoH 3a 3aLmMTa OT AUCKPUMMHALMA
(330uckp.), 3aKoHa 3a xasapTa (3X), 3akoHa 3a xpaHuTe (3Xp)
M OCTaHaNOTO MPUIOKMMO 3aKOHOAATE/ICTBO, PErYNALLNOHHN
npaBwuia, Tb/KYBAaTE/NIHM aKTOBE W CAMOPEryNauMOHHU WU
KOperynaumMoHHN HOpMU;

2. MNpeAactaBAT CTOKM W/MAM  ycayrm U/MAM  mapku  Ha
peKknamopaTtena UAM MapKK, 3a KOWUTO PeKIamMopaTenAt e
NoJIYYUN U3KIOYMUTENHO NPABO Ha MoN3BaHe (Bb3 OCHOBA Ha
[,0roBOp 33 U3KAKUUTENHA NNLEH3MA, BNUCaH B [lbprKaBHMA
perucTbp Ha MapkutTe Kbm [laTEHTHOTO BeAOMCTBO) B
cboTBeTcTBMe cbc 3MIO;

3. MmaT 3aKOHOBO, AOrOBOPHO WAWM OTCTbNEHO MO Apyr
NlerafieH HauuH NPaBo Aa PeKAaMMpPaAT NPOAYKTa, ycayraTta unm
MapKaTa;

4. MmaT 3aKOHOBO, [0OrOBOPHO WM OTCTbMNEHO MO Apyr
nerafeH HayvH MNpaBO A M3MNOA3BaT 3a TeNEBU3UOHHO
M3/bYBaHE BK/OYEHUTE B pPEKNAMHUTE MATEpPUaM MapKM,
peKNaMHU  [AEeBU3NM U NOCNAHWUA, CAOTaHW, My3UKaHMU,
NIUTEPATYPHU U APYIU 3aLMTEHN NPOU3BEAEHNA U 0BEKTU Ha
CPOAHM Ha QaBTOPCKOTO MpPaBO MpaBa, KaKTo W uMuaTta,
peKknamupaliy NpoayKTa;

5. Ca ypeannm nsuano B3aMMOOTHOLLEHUATA CU, BKAOYUTENHO
no M3NON3BAHETO M WMYyLLECTBEHUTE, C aBTOpPUTE Ha
peKNaMHUTE MATepPUanM U C BCUYKM OPYrM HOCUTENN Ha
aBTOPCKM U CPOAHM MpPaBa, YMMTO NPOU3BELEHUA, 3aNUCKU U

M3MbAHEHUA Ca BK/IIOYEHW B TAX, B CbOTBETCTBME C
usmckBaHmAata Ha 3AMCI u ocCcTaHanoTo NPUNOKMMO
6bArapcko  3akoHogaTtenctso.  Peknamopatenat  uma

KQuecTBOTO Ha MPOAYLEHT Ha 3anuca Ha ayAvOBU3YanHU
npousBefeHusa NpeacTaBAABalLY PEKNAMHU MaTepuanu, no
cmucbna Ha 3AMNCH;

6. Ca nony4Ynnn ot HoCUTENUTE Ha aBTOPCKM U CPOAHM HA TAX
npaBa WAM OT CbOTBETHUTE YMbJAHOMOLLEHN OT TAX
OpraHuMsaumMm 3a KOMIEKTUBHO YNpaB/ieHWe Ha npaBa, BCUYKM
HeobxogMMM paspeLleHmns 3a M3MN0AI3BAHETO Ha Cb3AaAeHnUTe
OT TAX 06EKTU Ha aBTOPCKO M CPOAHM NpaBa 3a BK/OYBAHETO
MM B PEKNIAMHUA MaTepuasn, BKAOYUTENHO 33 NpepaboTka u
CMHXPOHM3AUMA U 33 U3NBYBAHE B MPOrPamMmuTe 3a BCUYKM
HAYMHM HA TAXHOTO M3NbYBaHe, NpefaBaHe, NpenpenaBaHe,
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. THE REQUIREMENTS TO THE CONTENT OF THE
COMMERCIAL COMMUNICATIONS. RESPONSIBILITY

Art. 16. (1) With respect to the commercial communications
and other advertising forms (commonly “advertising
materials”), whose broadcasting is assigned, the advertiser
and the agency undertake the obligation and guarantee that:
1. The advertising materials are produced in accordance with
Radio and Television Act (RTA), Copyright and Related Rights
Act (CRRA), Marks and Geographical Indications Act (MGIA),
Competition Protection Act (CPA), Consumer Protection Act
(CPA), Health Act (HA), Tobacco, Tobacco and Related
Products Act (TTRPA), Discrimination Protection Act (DPA),
Gambling Act (GA), Foods Act (FA) and the other applicable
legislation, regulation rules, interpretation acts, as well as self-
regulation and co-regulation norms.

2. The advertising materials show goods, and/or services,
and/or trademarks of the advertiser or trademarks of which
the advertiser has obtained an exclusive license (on the basis
of an exclusive license contract entered into the State Register
of Trademarks of the Patent Office) in accordance with MGIA.

3. They have a legal, contractual or granted in any other legal
way right to advertise the product, service or trademark.

4. They have a statutory, contractual or granted in any other
legal way right to use for television broadcasting the
trademarks, advertising slogans and messages, musical,
literary or other protected works and subject matter
protected by related rights contained in the advertising
materials, as well as the persons advertising the product.

5. They have fully settled their relations, including those
concerning the usage and economic rights, with the authors of
the advertising materials, as well as with all other holders of
copyright and/or related rights whose works, records and
performances are included in the advertising materials in
accordance with provisions of the CRRA and the other
applicable Bulgarian legislation. The Advertiser has the
capacity of producer for the advertising materials that are
audiovisual fixations (recordings) under the CRRA.

6. They have obtained from the copyright holders and related
rights holders or from the respective authorized collective
management organizations all necessary permissions for using
of the subject matters of copyright and related rights created
by them for including them in the advertising material,
including their adaptation and synchronization, as well as for
broadcasting on the channels for all means of their
broadcasting, transmission, re-transmission, including in
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BK/IIOYUTENIHO B €/IEKTPOHHU CbOBLLUTENHU MPEXU Ha TPETU
MU M B WHTEPHET M ca 3aniaTuau npenBapuUTeNnHo 3a
M3MON3BaHETO B CbOTBETHUTE NPOrpamm, crnopes 3aKoHOBUTE
M3UCKBaHMA. ,M3nbuBaHeTo” nNo cmucbia Ha Te3n O6uwm
ycnoBus LWe obxsBalia pasnpoCTPaHEHMETO Ha peKkNamMHuUTe
MmaTepuann Kato 4YacT OT nNporpamuTe, He3aBUCMMO OT
cnocoba 3a TAXHOTO AOCTUraHe 40 ayAuTopMATa — U3/TbYBAHE,
npegasaHe UAKW NpenpeaaBaHe;

7. 3nbyYBaHETO Ha peKkNamMHUTe maTepuanu B NPorpamuTe He
HapyliaBa npaBaTa Ha TPETM /IMLA, BKAHOYMTENHO aBTOPCKM
WAV CPOAHM Ha aBTOPCKMTE NpaBa U He NOparkaa KaKBUTO M fa
6110 OCHOBAHMA 33 NpeTeHLMM 3a 0besWeTeHNA UaK 4pyru
naawaHus;

8. PEKNaMHOTO cbobLLEeHNE e Ha 6BAraPCKM e3uK;

9. PeknamHuTe maTepuanu ca u3paboTeHn B CbOTBETCTBUE C
,Kopekca 3a noBegeHMe OTHOCHO MEPKUTE 33 OLLEHKa],
O3HayaBaHe W OrpaHMYaBaHe Ha [OCTbMNa 4O NpesaBaHus,
KOMTO ca HebNaronpuATHM WMAM Cb3gaBaT ONacHoOCT OT
yBpexgaHe Ha pU3MYEeCKOTO, MCUXMYECKOTO, HPABCTBEHOTO
n/unm coumanHoTo passuTue Ha geuata ” no 3PT (,,Koaekca”),
npuetn ot CbBeTa 33 eIeKTPOHHU meann (CEM);

10. PeknamHuTe MaTepuranm ca u3paboTeHn B CbOTBETCTBME C
HauMoHanHUTe eTUYHW MpaBWia 33 peksama U TbProBCKa
KOMYHWKaums, paspaboTteHn ot CapykeHwe ,HauuoHaneH
cbBeT 3a camoperynauma”  (HCC)  /http://www.nss-
bg.org/kodeks.php/

11. PeKnamHUTE MaTepmasnm 3a XpaHu U HANUTKK, CbAbpIKaLLM
XPaHUTENHN CbCTaBKM M BELLECTBA C XpPaHUTENEH WU
du3nonormyeH edpekt, No-cneumanHo CbabPHKAWM MA3ZHUHM,

TPaHCMaCTHM  KUCENWMHM, COA/HaTpWUiA M 3axap, UWUIATO
NpekomepeH nNpuMemM B XPaHUTENHUA PeXxMm He e
npenopbUYUTENEH, OTrOBapAT Ha BCUYKM MPUIOKUMM

HOPMAaTUBHU W3UCKBAHWA, MNPUETU eTUYHM npasBuna 3a
peKsama M TbProBCKa KOMYHUKauMa U gobpu nNpakTUKK B
MHAOYyCTPUATA.

12. PeknamopgaTtenaT n areHUMATa rapaHTMparT, Ye B TbProBCKM
CbObLLEHNA 32 FEHETUYHO MOAMOULMPAHM XPaHU, XpaH#, 3a
KOWTO MMa HOPMATUBHO BbBEEHM OrpaHuYeHus 3a ynoTpeba
OT Aeua WM XpaHW, KOUTO CbAbPXKAT XPAHUTENHN CbCTaBKU U
BeLLecTBa C XpaHuTeneH nam dumsmnonormyeH edbekrt, KOUTO He
OTrOBapAT Ha M3UCKBaHMATA 3@ 34PaBOC/TOBHO XpaHeHe
CbrnacHo HopMaTuBHaTa ypeaba, He yyacTsaT geLa;

13. PeknamHuTE maTepuanu 3a XpaHW He Wn3nonsear
XPaHUTENHW M 34PaBHU NPETEHL MM, HEBKIOYEHM B CMIUCHK NO
un. 13 unau 14 ot PernameHT (EO) Ne 1924/2006 1 cboTBeTcTBaT
Ha M3ncKBaHUATa Ha PernamenT (EO) Ne 1924/2006;

14. PeknamHuTe matepuanm Tpabea 4a oTroBapaT Ha EaAnHHMA
CTaHAAPT 3a perynauMa Ha HMBATa Ha 3BYKa B peK/lamara,
cbrnacHo npuetoto O6LLO cnopasyMeHue 3a peryIMpaHeTo Ha
3BYKa OT peknamute oT 6 ¢pespyapu 2013 r., (cbobpaseHu ¢
Mpenopbkata R128 Ha EBponelickna  cbto3  no
paamopasnpbCcKBaHe OTHOCHO HOPMaAN3NPAHETO Ha 3BYKa Ha
nporpamute U AoNyCTUMUTE MakcMmanHu Huea (European
Broadcasting Union, Loudness Recommendation EBU R128),
mexay CapyxeHue ,Acoumaumsa Ha Gbarapckute paguo u
TenesM3noHHM onepatopu - ABPO”, CapykeHue ,Bbarapcka
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electronic communication systems of third parties and on the
Internet, and that they have paid in advance for the usage in
the relevant channels, according to the legal requirements.
,Broadcasting” for the purposes of these General Terms shall
mean the dissemination of advertising material as part of
programmes, irrespective of the means of reaching the
audience — broadcasting, transmission or retransmission;

7. The broadcasting of the advertising materials on the
channels shall not violate any third parties’ rights, including
copyright and related rights, and shall not cause any claims for
compensations or other payments.

8. The commercial communication is in Bulgarian language.

9. The advertising materials are produced in accordance with
“Code of Conduct on measures for the assessment, rating and
restriction of access to programmes which are harmful or
likely to impair the physical, mental, moral and/or social
development of children” under RTA (“Code of Conduct”),
adopted by the Council of Electronic Media.

10. The advertising materials are produced in accordance with
the National ethics policy for advertising and commercial
communication, developed by National Council for Self-
Regulation (NCS)/ http://www.nss-bg.org/kodeks.php/

11. The advertising materials for foods and beverages,
containing nutritional components and substances with
nutritional or physiological effect, in particular containing fat,
trans-fat acids, salt/sodium and sugar, whose excessive
dietary intake/consumption/ is not recommended, comply
with all applicable legal requirements and ethical rules for
advertisement and commercial communication and good
industry practices.

12. The advertiser and the agency shall ensure that children
do not participate in commercial communications for
genetically modified foods, foods for which there are
regulatory restrictions on use by children and foods containing
nutritional components and substances with nutritional or
physiological effect that do not meet the requirements for
healthy eating according to the regulations.

13. The advertising materials for foods do not use nutrition
and health claims, not included in a list under Art. 13 or 14 of
Regulation (EC) Ne 1924/2006 and comply with the
requirements of Regulation (EC) Ne 1924/2006;

14. The advertising materials are in compliance with Unified
standard on the regulation of the sound level in commercials,
adopted in accordance with the executed General agreement
on the regulation of the sound level in commercials as of
06.02.2013 (and in correspondence with Recommendation
R128 of the European Broadcasting Union for Loudness
normalisation and permitted maximum level of audio signals),
between the Association of Bulgarian broadcasters — ABBRO,
the Bulgarian Association of Communications Agencies and
the Bulgarian Association of Advertisers.
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acoumauma Ha peknamogatenute” n CapyxeHue ,bbarapcka
acoumauma Ha KOMYHUKALMOHHUTE areHuun”.

15. M3nbYBaHETO Ha peknaMHU MaTepuanu B NporpammTe He
HapyllaBa npagaTa, YecTTa, AOCTOMHCTBOTO M/uau [o6poTo
MMe Ha TPeTu AuLa M He nopaxAa KakeBuTo M ga buno
OCHOBAHMA 3a NpeTeHUMM 3a obeslWeTeHna uauM apyru
nNaLaHus;

16. Hanuue ca BCMUKM U3NCKYEMU PaspeLLIEHUA, PEFUCTPaLNN,
cbrnacua, ogobpeHus, IMLEH3UN U APYrM NOAO06HM, KOUTO ca
wanm  6uxa 6GuAM  HeobxoAMMM 33 peKNaMMpaHeTo Ha
npoayKkTa/ycnyrata/neHocTTa, npeAmer Ha 3asBKaTa 3a
peknama.

(2) KnueHTT HOCM WM3UANO OTrOBOPHOCT 3a
[OCTOBEPHOCTTAa M KOPEKTHOCTTa Ha AaHHUTE U baKTuTe,
MOCOYEHU B PEKNAMHUTE MaTepuanu, BKIOYUTESHO U 3a
3a6/1y)KAaBallla M HepaspeLleHa CPaBHUTEIHA peknama.

(3) B cnyyait, ye HAKOA OT NpeaxoHUTE AeKaapaLmm
M rapaHUMM ce OKaXaT HEeWUCTUHCKM WAW HEBEPHWU UK
KNMEHTBT He U3MbAHWU HAKOE OT 3afb/IKEHUATA CU MO Tesn
Obwy ycnosua u cnpsmo Celnc Xayc 6baat npeasseHu
NnpeTeHUMn OT TPeTU NMLA BbB BPb3KA C NO3ULMOHMpPAHE
/WA M3NbYBAHE Ha peKNaMeH maTepuan WM Ha
TENEeBU3UOHHUAT onepatop uauM Ha Ceinc Xayc 6baat
HaN0XEeHU UMYLLEECTBEHWN CAHKLMUN OT AbPXKAaBHU OPraHu Uan
Celinc Xayc npeTbprnu KakBUTO M Ja e pasxoAu, PasHOCKM
n/vwnn Bpegu, KNMeHTsT (peknamofaTtenaT U areHumsaTa) ce
3agbKaBaT He3abaBHO cnepn NokaHa da obeswetat Ceinc
Xayc 3a HanoKeHWUTe MMYLLECTBEHM CaHKUMWU, NpeasBeHu
NpeTeHUUK, NPeTbpreHn 3arybu u pasHOCKM, BKAOUUTENHO U
CbaebHU Pa3HOCKM, a/1BOKATCKU/I0PUCKOHCYNTCKM
Bb3HarpaxaeHua u apyru, 6e3 3HayeHue ganu KaveHTsT e
CTpaHa WAM He No Te3n MpPEeTeHUUW UAU NPOU3BOACTBA MO
HanaraHe Ha UMYLLLECTBEHWN CaHKLUW.

(4) B cnyyalh, 4ye Ceinc Xayc npeueHu, ue
CbAbPXKAHNETO Ha NpefoCTaBeH peksameH Matepuan fBHO
NPOTMBOPEYUM Ha NPEAXOAHUTE 3a4b/IKEHUA, AeKNapauuu un
rapaHumu, Ceinc Xayc vMma npaBo Aa He MO3ULMOHMPA
peKnaMHUA  maTepuan B MNpoOrpamutTe [0  HEroBoTo
pepakTupaHe, Kato ysegomsaBa Knuenta. [Mpasata Ha Sales
House no Tasu anvHea He BOAAT [0 KakeBaTo M fJa e
OTrOBOPHOCT OT CTpaHa Ha Sales House.

Yn. 17. KnMeHTHT (peknamoatenaT U areHUmMaTa) e ypexkaat
33 CBOA CMeETKa WM3LAN0 U B CbOTBETCTBME C MPUJIOKMMOTO
3aKOHOJATE/NICTBO  BCAKAKBM  MNpETeHUMM  Ha  TpeTu
NMLA/KOHTPOIHU OpraHn W/MAM HocuTenuTe Ha npaBa Ha
WHTENIeKTyaHaTa coH6CTBEHOCT MM APYrv NpaBa, BbB BPb3Ka
C NO3MLMOHNPAHETO, N3NTBYBAHETO M BCAKO Pa3npocTpaHeHne
Ha peknamHuTe maTepuanun Kato ocsoborkaasaT Ceinc Xayc
OT BCAKAKBA OTFOBOPHOCT MO TaKMBA MPETEHLMMU, HANPaBEHU
no cbaebeH nnn n3BbHCbLAEHEH pea.

Yn. 18. Cewnnc Xayc yBegomsaBa peknamogatena uUau
areHUMATa 3@  3anMo4YBaHETO Ha  AAMWHUCTPATMBHO-
HaKasaTesiHa Npougeaypa UAn 3a NpeTeHUMn Ha TPeTn Anua B
KpPaTbK CPOK CAe, NoNy4aBaHETO Ha aKT 3a yCTaHOBABaHE Ha
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15. The broadcasting of advertising materials on the channels
shall not violate third parties’ rights, honor, dignity and/or
their reputation and shall not result in any claims for
compensation or other types of payment.

16. All required permissions, registrations, consents,
approvals, licenses, etc. , which are or might become
necessary for the advertising of the advertised
product/service/activity, are obtained.

(2) The client shall be fully responsible for the
credibility and the accuracy of the data and the facts included
in the advertising materials, as well as for misleading and
forbidden comparative advertising.

(3) If any of the preceding declarations or guarantees
turn out to be false or untrue, or if the Client does not fulfil
any of its obligations under these General Terms and any
claims are submitted by third parties against Sales House in
relation to the positioning and/or broadcasting of an
advertising material, or if any financial sanctions or fines are
imposed by state authorities on the television broadcaster or
on Sales House, or if Sales House suffers any expenses, costs
and/or damages, the Client (the advertiser and the agency) is
obliged immediately upon invitation, to compensate Sales
House for the imposed financial sanctions, fines, claims,
damages and expenses suffered, including legal expenses,
attorney’s/legal adviser’s fees, etc., irrespective of the fact
whether the Client is a party to these claims or proceedings for
imposition of financial sanctions or fines.

(4) If Sales House decides that the content of an
advertising material clearly contradicts the above obligations,
declarations and guarantees, Sales House shall be entitled not
to position the advertising material on the channels until it has
been edited, by notifying the Client. In no event shall Sales
House’s rights under this paragraph result in any liability on
the part of Sales House.

Art.17. The Client (the advertiser and the agency) shall fully
settle and compensate at its own expense and in compliance
with applicable legislation, any and all claims by third
parties/regulatory bodies and/or holders of intellectual
property rights and other rights, in relation to the positioning,
broadcasting and any dissemination of the advertising
materials and shall hold Sales House harmless and release the
Sales House from any liability for such claims made in court or
out-of-court proceedings.

Art. 18. Sales House notifies the advertiser or the agency of
the initiation of an administrative penal proceeding or of third
parties’ claims within a short term after receiving of an act of
establishment of an administrative violation or, respectively,
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aAMUHUCTPATUBHO  HapyLlEeHWEe WAW  CbOTBETHO  C/ej,
nosiyyaBaHe Ha NpeTeHUUnATa. YBELOMIEHNETO MOXKe Aa bbae
M3BBPLLIEHO NO e/IeKTPOHEH MbT Mo peaa Ha un. 12 ot O6wuTe
ycnosws.

Yn. 19. Peknamopatenat M areHumata ce 3aabaxKaBaT Aa
cbaencTeaT Ha Ceinnc Xayc B aAMMHUCTPATUBHO-HaKa3aTeNHN
M CbaebHM NPOU3BOACTBA, CBbP3aHM C PeKNaMeH maTepuan,
Bb3/IOXKEH OT TAX, BKAYUTENHO Ja NPeAoCTaBAT Npwu
NOWCKBaHe ,0Ka3aTe/ICTBA U AOKYMEHTM, C KOUTO pasnonarar.

Yn. 20 (1) TbproBcKUTE CHOBLLEHWNA 32 CTOKM U YCAYTU, YUETO
NPOU3BOACTBO WM TbProBuAa MNOANEXKAT Ha JIMLEH3UOHEH
peXMM  CbFMacHO  3aKOHAa 3@  OrpaHW4YaBaHe  Ha
AAMWHUCTPATUBHOTO peryanpaHe W agMWHUCTPATUBHMUA
KOHTPOJ1 BbPXY CTONAHCKaTa AEMHOCT MM 33 YMATO peKiama
Ceé M3UCKBA paspelleHne, moraT ga 6baaT BKAOYBAHW B
MeOMIMHU YCNYTM CamMo caen, NpeactaBAHe Ha CbOTBETHUA
NINLEH3 UK paspeLleHme.

(2) ToproBckMTe CbOBOLLEHUA, YMETO CbAbPMKAHUE
MO)Ke Aa Ce CMeTHe 3a HebnaronpuATHU WAM Cb3AaBaLLM
ONACHOCT OT yBpeXKAaHe Ha ¢GU3MYEeCKOTO, MCUXUYECKOTO,
HPaBCTBEHOTO W/MAM COUMANHOTO pas3BMTME Ha Aeuara,
BK/IlOUMTENHO cbobpasHo Kogekca no un. 16, an. 1, 1. 9 ot
O6wuTe ycnosus, ce NosnUmoHnpat mexay 23:00 1 6:00 yaca.
Peknamopatenat uam areHUmMATa HAMAT NPaBoO Aa WM3WUCKBAT
NO3ULMOHMPAHE B [APYro 4acoBO Bpeme Ha TaKbB TunN
TbProBCKK CbObLLEHUS.

(3) ToproBckuTe CbOBLLEHWNS, KOMTO NpeacTaBnABaT
HenpAKa peKksiama Ha CMMPTHU HAMUTKM MO CMUCH/1A HA 3aKOHa
33 34paBeTo ce no3numoHupat mexay 22:00 n 6:00 yaca.
MpAKka peknama Ha CNMPTHU HANWUTKM He Ce M3nbuBa B
nporpamuTe.

Yn. 21. (1) Celinc Xayc Mma npaso 4a He U3N1bYM NOTBBLPAEHU
OT HeA TbProBCKU CbOBLLEHNA CbrIAacHO 0A06peHNnA meaneH
nnaH, 6e3 ToBa Aa BOAM A0 HEBGNAronpuATHU nocneauum 3a
Ceiinc Xayc, ako:

1. HacTLNAT GOPCMaKOPHM 0OCTOATENCTBA;

2. NpeLeHu, Ye ¢ U3TbYBAHETO Ha TbProBCKUTE CbObLLEHMUSA ce
HapywasaT 3PT, 3AMCI, 331, 3MrO, 33K, 33, 3TTCWU, 334uckp.,
3X, 3Xp nau opyro NpuaONKUMO 3aKOHOAATENCTBO, peLleHne
unu pasnopexgaHe Ha HCC, perynauuMoHHM npasuna,
Tb/IKyBaTe/HU aKTose " camoperynauyoHHn "
KoperynaumMoHHU HOpMU;

3. He CbOTBETCTBAT Ha HAKOE OT WM3UCKBAHUATA W/UAK He
M3MbAHABAT 33a4b/IKEHUATA, NpeaBUAEHM B HacCToAWMUTE
06wy ycnoBums U/vnv UHAMBUAYANEH LOTOBOP;

4. B cnyval Ha cbaebHU UAK M3BbHCBHAEOHM NpeTeHLMU Ha
TPeTM AnUa BbB BPb3KA C HapyllaBaHe Ha AeWCTBALLOTO
3aKOHOAATEe/NCTBO Ype3 U3byBaHe Ha PeKaMHUA maTepuan
nnm MHUUUUPAHe aAMUHUCTPATUBHO-HAKa3aTeNHU
Npov3BOACTBO WAW OPYyro NPOM3BOACTBO BbB BPb3Ka C
M3MBYBAHETO HA PEeKNaMHUA MaTepuan, BKIOUYUTENHO U 3a
HapyluaBaHe Ha NpaBaTa Ha TpeTu uua.
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after receiving of the claim. The notification may be sent
electronically in accordance with art. 12 of the present
General Terms.

Art. 19. The advertiser and the agency are obliged to assist
Sales House in administrative penal and legal proceedings
related to the advertising materials assigned by them,
including to provide upon request evidence and documents
available to them.

Art. 20. (1) Commercial communications for goods and
services which are produced or traded on a license basis in
accordance with Restriction of Administrative Regulation and
Administrative Control on Economic Activity Act or the
advertising of which requires a permission shall be included in
media services only after the respective license or permission
is presented.

(2) Commercial communications whose content can
be considered to have adverse effect on or to create risk of
causing harm to the physical, mental, moral and/or social
development of children, including according to the Code of
Conduct under art. 16, para. 1, item 9 of the General Terms,
shall be positioned between 11:00 p.m. and 6:00 a.m. The
advertiser or the agency shall not have the right to require
such commercial communications to be positioned in other
time slots.

(3) Commercial communications that represent
indirect advertising of spirit drinks within the meaning of the
Health Act are positioned between 10:00 p.m. and 6.00 a.m.
Direct advertising of spirit drinks is not broadcast on the
channels.

Art. 21. (1) Sales House shall have the right not to broadcast
commercial communications confirmed by it in accordance
with the approved media plan and this shall not cause any
adverse consequences or effects on Sales House if:

1. force majeure circumstances occur;

2. it decides that the broadcasting of the commercial
communications violates RTA, CRRA, MGIA, CPA, HA, TTRPA,
DPA, GA, FA or other applicable legislation, decision or
resolution of NCS, regulation rules, interpreting acts and self-
regulation and co-regulation norms;

3. they do not comply with any requirement and/or obligation
specified in the present General Terms and/or an individual
contract;

4. in the event of claims of third parties submitted to the court
or out-of-court in relation to violation of the applicable
legislation by broadcasting of an advertising material, or in the
event of initiation of an administrative penal proceedings or
any other proceedings in relation to the broadcasting of the
advertising material, including for violation of third party’s
rights.
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5. no npeueHka Ha Ceilnc Xayc wauM TeneBU3UOHHMUAT
onepaTtop, KaTo Hanpumep nopagu NPOMeHn B NporpamHaTa
CXeMa MWW ApYyrM NPOrpaMHu, TEXHUYECKM UAU  ApyrU
NPUYMHK, 33 KOUTO areHuMs W/Mnu peknamopaTenst ca
yBeOMEHM NpesBapuUTe/IHO MO eNIeKTPOHHA MNoLLa.

(2) Mo cmucbna Ha HactoAwmTe O6WM ycnosusA
“®DopcmarkopHn obcTosTencTBa” ca: 06aBABaHE HA pPeXUM
“BOEHHO NO/OXKEHWE”, pexum “nonoxkeHne BoOWHA” un
OPYro W3BBHPEAHO MOJIONKEHWE, KaKTO W MNpu Kpusu OT
HEBOEHEH XapaKTep KaTo rparKAaHCKMU BbIHEHUSA, HEAOCTUT HA
CYPOBUHM, NpUpOAHM 6eacTBMA, NOWKM METEOPOIOrMYHU
YCNOBUA, TEXHUYECKM MOBPeaM NpPU W3/TbYBAHETO W3BBH
KOHTpona Ha Ceinc Xayc, noBpeau B eNeKTpo3axpaHBAHETO,
B/IE3/IM B CW/IA QKTOBE Ha ADbPXKABHU OPraHu U cayvyau Ha
Henpeoao/MMa cuna no cMUcbaa Ha T3.

(3) B cnyyas no an. 1, 1. 5 cTpaHwUTe cbrnacysaTt HOB
MeamA NaH 3a NPOMYCHATOTO WM31b4YBaHE Ha TbProBCKUTE
cbobLieHuA.

(4) Ceinc Xayc ocurypsaBa NOAXOAALO TEXHUYECKO
KayecTBO Ha W31bYBAHETO HA TbProBCKUTE CbOOLLEHMA,
Cbobpa3HO KA4YecTBOTO Ha WM3/TbYBAHETO Ha NporpamuTe, HO
He MOXe fJa rapaHTMpa KayecTBOTO Ha NPUEeMaHEeTo Ha
cUrHana.

Yn. 22. (1) Korato Celinc Xayc npeLeHu, Ye CbaAbpKaHMETO Ha
npefocTaBeHO 33 M3/byYBAHE TbProBCKO  CboOOLLEHME
npoTMeopeun Ha un. 16, an. 1 u/mam un. 20 ot O6wWwMTe
YCNOBUA, TEXHUYECKUTE M3UCKBaHMA Ha Cennc Xayc wau
TEeNIEBU3NOHHUA ONEPaTop UAM APYrU U3UCKBAHUA, MOCOYEHN
B MHAMBMAyanHua porosop, Ceinc Xayc mma npaBo Aa He
CTapTMpa M3N1bYBAHETO, HE3aBUCMMO OT MOTBbPAEHUA
MeZMeH N/aH, KaTo yBegomMABa He3abaBHO peKknamoaatens
WK areHumaTa.

(2) B cnyyas no an. 1 TbproBcKoTo cbobLieHMe cneasa
ha bbae npepaboTeHO OT peknamopgaTens UAM areHumsATa B
CbOTBETCTBME C W3UCKBaAHWATa Ha Tean O6WM ycnoswus,
WHAMBUAYANHUA [0OrOBOP W CbOTBETHUTE TEXHUYECKUTE
W3UCKBaAHMA. AKO PeKNaMoaaTeNAT UK areHUMATa OTKaxe Aa
npepaboTn peknamHua matepuan, Ceinc Xayc nma npaso ga
NpeycTaHOBM M3NBbYBAHETO Ha TbProBCKOTO CbobuieHue, be3
TOBa A3 Ce CYMTa 3@ HEU3Mb/IHEHME.

(3) B cnyyalt 4e M3NBYBAHETO HA TbHProBCKO
cbobuweHne ce npeueHn oT HCC KaTo HapyweHue Ha
,HaunoHanHute EtnuHu lMpasuna 3a Peknama u Tbproscka
KomyHukauums 8 Penybavka bbvarapua” n/vnam Toii npenopbya
Ha TeNeBU3MOHHMAT onepaTop Aa NPeycTaHOBMU U3NbYBAHETO
WAU NPOMEHWN CbAbPKAHMETO Ha TbPrOBCKOTO CbOOLLEHME,
peknamopaTenaT,  CaMOCTOATE/NIHO  WMAW  MOCPeACTBOM
obcny:KBawata ro areHuus, Moema 33f4b/KeHWeTo Ja
npesefie TbProBCKOTO CbObLLEHME BB BMA, CbOTBETCTBALL, HA
npenopbkute Ha HCC, KaTo eBeHTyaNHUTE pa3xoam ce noemar
OT peknamogartend. AKO peKknamogaTenaT OTKaxe Ja ce
cbobpasu ¢ peweHneto Ha HCC, Ceinc Xayc Mma npaso Aa
npeanpueme AencTsuA, 3a Aa Ce NPeycTaHOBM U3NbYBAHETO
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5. At the discretion of Sales House or the broadcaster, such as
for example, due to changes in the programming schedule or
due to any other programming, technical or other reasons of
which the advertiser and/or the agency has been notified in
advance by e-mail.

(2) Within the meaning of the present General Terms
“force majeure circumstances” are: war or military regime or
other states of emergency as well as non-military crises such
as civil riots, raw materials shortage, calamities, act of God,
bad meteorological conditions, technical breakdowns of
broadcasting which are beyond the control of Sales House,
electric power breakdowns, effective legal acts of state
authorities, as well as force majeure within the meaning of the
CA.

(3) In the event specified para. 1, item 5, the parties
shall agree on new media plan to compensate the omitted
broadcasting of the commercial communications.

(4) Sales House shall provide broadcasting of the
commercial communications with proper technical quality in
accordance with the broadcasting quality of the channels, but
it cannot guarantee the quality of the received signal.

Art. 22. (1) If Sales House decides that the content of a
submitted commercial communication does not comply with
art. 16, para. 1 and/or art. 20 of the General Terms, the
technical requirements of Sales House or the television
broadcaster, or any other requirements specified in the
individual contract, Sales House shall have the right not to
start the broadcasting despite the confirmed media plan, by
promptly notifying the advertiser or the agency.

(2) In the event specified in para. 1 the commercial
communication should be edited by the advertiser or the
agency in accordance with the requirements of these General
Terms, the individual contract and the respective technical
requirements. Should the advertiser or the agency refuse to
edit the advertising material accordingly, Sales House shall be
entitled to suspend the broadcasting of the commercial
communication and this shall not be considered failure to
meet its obligations.

(3) In cases were the broadcasting of a commercial
communication is found by NCS in violation of the National
ethics policy for advertising and commercial communication
of the Republic of Bulgaria and/or NCS advises the broadcaster
to stop the broadcasting or to change the content of the
commercial communication, the advertiser, solely or through
its serving agency, is obliged to change the commercial
communication in accordance with the recommendations of
NCS whereby the advertiser shall bear the relevant expenses.
If the advertiser refuses to comply with the decision of NCS,
Sales House has the right to cease the broadcasting of the
commercial communication, which is not considered failure to
meet its obligations.
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Ha TbproBcKoTO cboblueHMe, 6e3 ToBa Aa ce cuuTa 3a
HeusnbAHeHue.

(4) Ceiinc Xayc He HOCM OTrOBOPHOCT 3a
HebnaronpuaTHM nNocneauMum 3a peknamogatens u/wmnu
areHUMATa KaTo Hanpumep [LOMbAHUTENHW PA3HOCKM 3a
npepaboTBaHe HA KAMMNOBE W 3aCTaBKW /WU 3aKbCHEHUE Ha
KamnaHus v gp.n.

KomneHcauuu

Yn. 23. (1) B cnyyait ye Cennc Xayc nponycHe Aa OCUrypwu
M31BYBAHETO Ha TbProOBCKO CbOOLLEHME WU APYr PeKnameH
MaTepuan OT OOrOBOPEHMA MeXAy CTpaHuTe MeamA NAaH,
Cenc Xayc KomneHcMpa KAMeHTa C u3nbyBaHe PaBHOCU/IHO
Ha NponycHaToTo.

(2) MponyckbT Aa OCMrypu U3TBYBAHETO HA HAKOJKO
TbProBckM cbobuieHns wAM  3abaBsHe B cTapTa  Ha
M3bYBAHETO HE Ce CYMTaT 33 YacTUYHO WU  LANOCTHO
Heusnb/HeHWEe Ha AoroBopa OT cTpaHa Ha Celinc Xayc, a ce
KOMMeHCcMpaT no peaa Ha an. 1.

IV. UEHU U HAYMH HA NNALWLAHE

Yn. 24. (1) LleHaTa 3a M3N1bYBaHE Ha TbProBCKM CbOOLLEHMA B
nporpamute Ha Ceinc Xayc ce onpenenat ot Tapuda Ha Celnc
Xayc 3a cboTBeTHaTa nporpama v MNonutukaTa 3a npoaaxbm
Ha Cernc Xayc, AencTBaly Kbm AaTaTa Ha U3NbYBaHe.

(2) MNpomsaHata B Tapudata u [MoAuTMKata 3a
npofaxbu Ha Ceinc Xayc ce cbobuwasat ot Ceinc Xayc Ha
K/MEeHTa MO eNeKTPOHEH MbT Ype3 eNeKTPOHHA Mol No peaa
Ha un. 12 ot ObwwTe ycnosusa unm ce nybankysa B MHTEPHET
Ha MHTepHeT cTpaHuuaTta Ha Cennc Xayc. Tapubute, TexHUTe
MU3MEHEHUA U AOMbAHEeHWA U MonuTMKaTa 3a NpoAaKbu Ha
Cennc Xayc n HeliHUTE U3MEHEHWA U JONbJHEHUA B/AM3aT B
CUna oT No-paHHaTa OT ABeTe AaTW: AaTaTa Ha Ny6/IMKYBaHeTo
WM B MHTEPHET UM CbOBOLLABAHETO UM Ha KNMEHTA.

(3) Npu npomsaHa B odpuLManHNA UKCMpPaH BanyTeH
KypC Ha B6BbArapckua €8 KbM €BPOTO WM NPU HacTbMNBaHe Ha
xunepuHbnauma, CcTpaHuTe LWe npuemaT, Ye LUeHaTa 3a
M3NbyBaHe e YyroBopeHa B eBpOBaTa M PAaBHOCTOMHOCT KbM
JaTaTa Ha NOTBbPKAaBaHe Ha 3aABKaTa — Mmeaua naaH. Bcuukm
Ob/KMMW U HENNaTeHU CYMWU B NieBa LWe ce NpeusyvuciaT u
Kopurnpat cnopef, GMKCMpaHMA Kypc Ha eBPOTO KbM gaTaTa
Ha NOTBbP)KAaBaHe Ha 3asABKaTa (MeanA naaH).

(4) B cnyyalt, 4ye cymaTa Ha MpOLUEHTUTE Ha
MHONAUMATA, M3YMCNEHW crnopeps, Kankynatopa Ha HCU -
Kankynatop Ha uHdnaumata | HaumoHaneH cratUcTUYecku

(4) Sales House is not be responsible for any adverse
effects on the advertiser and/or the agency, such as additional
expenses for edition of spots and tags and/or campaign delay,
etc.

Compensations

Art. 23. (1) In the event that Sales House omits to secure the
broadcasting of a commercial communication or another
advertising material which is included in the media plan
coordinated between the parties, Sales House shall
compensate the client by broadcasting a number of
advertising materials equivalent to the omitted ones.

(2) Omission to secure the broadcasting of several
commercial communications or delay in the start of the
broadcasting shall not be considered a full or a partial failure
to perform the contract by Sales House and shall be
compensated as set forth in para. 1.

IV. PRICES AND PAYMENT METHODS

Art. 24 (1) The price for broadcasting of commercial
communications on the channels is determined on the basis of
Sales House’s Rate card for the respective channel and Sales
House’s Sales Policy effective at the time of the broadcasting.

(2) Amendments in Sales House’s Rate card and Sales
Policy are communicated to the clients by Sales House by e-
mail in accordance with art. 12 of the General Terms or they
are published on the Internet, on the Sales House’s Internet
site. The rate cards, their amendments and supplements, as
well as Sales House’s Sales Policy and its amendments and
supplements, become effective on the earliest of the following
dates: the date of their publishing on Internet or the date of
their notification to the client.

(3) In case of change of the official fixed BGN/EUR
exchange rate or in case of hyperinflation, the parties agree
and accept that the price for broadcasting has been agreed in
its EUR equivalent at the date of confirmation of the order —
media plan. All sums that are due and not paid in BGN shall be
recalculated and revised according to the fixed official
exchange rate BGN/ EUR at the date of the confirmation of the
order (media plan).

(4) In case the sum of inflation rates calculated
according to the NSI calculator — Inflation calculator | National
Statistical Institute (nsi.bg), for the months in a given quarter

MHCTUTYT (nsi.bg), 3a meceuuTe B fafieHO TpUmecedme e no-
BMUCOKa oT 4%, Cewnc Xayc Mma npaBoO efHOCTPaAHHO Ja
MHAEKcUpa 3aHanpes 6asoBaTta LeHa Mo UHAMBWUAYANHUTE
OOroBOPM Ha KAMEHTUTE C Ta3n Cyma Ha MNPOLEHTUTE Ha
WHPNAUMATA, 33 OCTaBalMA CPOK Ha WHOMBUAYANHWA
[0roBop.
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is higher than 4%, Sales House has the right to unilaterally
index (increase) the basic price under the individual contracts
of the clients with the sum of the inflation rates, for the
remaining term of the individual contract.



https://www.nsi.bg/bg/content/2539/%D0%BA%D0%B0%D0%BB%D0%BA%D1%83%D0%BB%D0%B0%D1%82%D0%BE%D1%80-%D0%BD%D0%B0-%D0%B8%D0%BD%D1%84%D0%BB%D0%B0%D1%86%D0%B8%D1%8F%D1%82%D0%B0
https://www.nsi.bg/bg/content/2539/%D0%BA%D0%B0%D0%BB%D0%BA%D1%83%D0%BB%D0%B0%D1%82%D0%BE%D1%80-%D0%BD%D0%B0-%D0%B8%D0%BD%D1%84%D0%BB%D0%B0%D1%86%D0%B8%D1%8F%D1%82%D0%B0
https://www.nsi.bg/bg/content/2539/%D0%BA%D0%B0%D0%BB%D0%BA%D1%83%D0%BB%D0%B0%D1%82%D0%BE%D1%80-%D0%BD%D0%B0-%D0%B8%D0%BD%D1%84%D0%BB%D0%B0%D1%86%D0%B8%D1%8F%D1%82%D0%B0
https://www.nsi.bg/bg/content/2539/%D0%BA%D0%B0%D0%BB%D0%BA%D1%83%D0%BB%D0%B0%D1%82%D0%BE%D1%80-%D0%BD%D0%B0-%D0%B8%D0%BD%D1%84%D0%BB%D0%B0%D1%86%D0%B8%D1%8F%D1%82%D0%B0
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Yn. 25. (1) B cnyyauTe, Korato CbriacyBaHeTo Ha MeauaA naaHa
npeaxoxaa noAnMCBaHE HA  WHAMBUAYANEeH [A0roBop,
CTPaHUTE ce CbrnacAeBat, 4Ye [A0 NOAMUCBAHETO Ha
WHAMBMAYANHMA [OTOBOP LWe ce npunara oduumanHaTa
Tapuda Ha Celinc Xayc 3a cbOTBETHATa Nporpama, BaauaHa
KbM MOMEHTA Ha nsnbusaHe. C 3NpalllaHeToO Ha Meana NaaH
KAMEHTLT AEKNApMpa CbracMeTo cu ¢ Hactoswmte O6wm
ycnoBums.

(2) Celnc Xayc u3pgaBa M M3Npawa eneKkTPOHHU
baKTypu Ha cBOMTE KIIMEHTWU, KOMTO ca Ha H6asa omobpeHun
MEXKAY CTPaHUTEe MeauMA NaaH U NpuU CMa3BaHe Ha yCc/l0BUATa
no un. 5, an. 5 or O6wMTe ycnosua. PakTypuTe ce nsgasar 4o
5 (neT) paboTHM gHM cnep NpUKAOYBaHe Ha Mecela Ha basa
[AHHUTE OT BbTpeLlHaTa Tpaduk cuctema Ha Cennc Xayc. Ako
cnen nybavKkyBaHe Ha QUHANHUTE MECEYHM JaHHU  OT
nuANbAMETPUYHaTa/UTe cuctema/m nsnonseaHa/u ot Cennc
Xayc ce ycTaHOBM pa3/sivka noseye oT 3% Ha 6asa K/AWEHT,

CTPaHUTE NPaBAT U3PaBHABAHE HA PAa3/IMKATA, KAaTO PAa3sMEHAT
HEOGXOAMMMTE c4yeToBOAHU AOKYMEHTH, CbrnacHo
U3UCKBAHWNATA Ha ,D,eVICTBaU.LOTO 3aKOHOAaTeNCTBO.

Bb3parkeHnA OTHOCHO NapaMeTpUTE HA U3NbYEHA KaMMNaHUA U
u3npaTeHaTa HagnexHa GpakTypa ce npuemart B CPoK Ao 15-to
4YMCNO Ha mecela, cneagall To3u, nNpe3 KOMTO Ca M3NbYBaHMU
CbOTBETHUTE TbProBCKM CbobLLeHMsA. B cayyald, ye Celinc Xayc
He MOJyYM BbB3PAXKEHME B MNOCOYEHUA CPOK, peKsamaTa
KamnaHus u ¢akTypata ce cuutaT 3a M3uAa0 npuetn 6es
Bb3pa)KeHUA OT KAMeHTa. [lnawaHeTo 33 KamnaHuATa e
ObIXKUMO CNopes, CPOKoBeTe, NpeABUAEHM B UHANBUAYANHUA
[0roBop.

(3) BcMuYKM nnawaHuMa 3a 33aABEHU W U3ABYEHMU
KamnaHuu cnefga ga 6baaT HanpaBeHW B CpPok 4o 30 aHwu
cnen,  w3paeBaHe  Ha  daKTypa. Hosute  KaueHTn
(peknamogartenu uam areHumm) sannawat aBaHcoso 100% ot
Ob/KMMaTa Cyma 32 KaMMNaHWATa B CPOK A0 2 paboTHW AHU
npeau ctapTa Ha KamnaHuATa.

(4) 3a uzbsarsaHe Ha cbmHeHue, Ceinc Xayc vma
npaBo [Aa MNPEXBbPAA B3EMaHMATA CU OT KAMEHTU upes
[0roBOpyM 3a Lecus, GakTOPUHT UAN APYTU NPEXBbPAUTENHN
cnocobu, Kakto M ga b6bae 3amecTBaH OT TPETO /vue B
3afb/KeHMATa cu, 6e3 Aa U3NCKBa LOMbAHUTENHO Cbriacue
OT K/IMEeHTa.

(5) KneHTbT HAMa NpaBo 4@ NPEeXBbPAS CBOW Npasa
no UHAMBUAYaNHWUA f0roBop uan O6wmTe yCAoBUA HA TPETU
nvua, 6e3 M3pPUYHOTO NpesBapUTENIHO MUCMEHO Cbrlacue Ha
Ceitnc Xayc.

3a6aBa B nnawaHeTo

Yn. 26. (1) B cnyyalt Ha 3abaBa B NaLlaHETO, aKo NaaTeHaTa
CyMa He e A0CTaTbyHa 3a NoracABaHe Ha BCUYKU 3a4b/IXKeHUn
Ha KnuneHTa, Ceinc Xayc umaT nNpaso 4a onpegenst pega Ha
noracsaBaHe Ha 3afb/IKEHUATA Ha K/AMEHTa He3aBUCMMO Koe
3a4b/IKEHME e 3anABW/ Ye MOoracaBaT PekNamoaatensaT Uau
areHUMATa M HE3aBMCMMO OT OCHOBaHMATa 3a naallaHe
NOCOYEHW B NNATEKHUTE LOKYMEHTH.
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Art. 25 (1) The parties agree that in case the coordination of
the media plan precedes the signing of the individual contract,
the official Sales House’s Rate card for the respective channel,
valid at the time of the broadcasting, shall apply until the
signing of the individual contract. By sending the media plan,
the client declares its consent with the present General Terms.

(2) Sales House issues and sends e-invoices to the
clients in accordance with the approved media plan and in
compliance with the conditions under Art. 5, para. 5 of the
General Terms. The invoices shall be issued up to 5 (five)
working days after the end of the respective month based on
the internal traffic system of Sales House. If there is a
difference of more than 3% on a client basis after the final
monthly data of the peoplemeter system/s used by Sales
House is published, the difference will be reconciled by
exchanging the respective accounting documents in
compliance with the requirements of the applicable
legislation. Objections to the campaign’s parameters and/or
the sent e-invoice can be made up to 15" of the month
following the month in which the broadcasts have been made.
If Sales House does not receive any objections within the
specified period, the advertising campaign and the invoice
shall be considered fully accepted by the clients without
objections. Payment for the campaign is due according to the
deadlines provided in the individual contract.

(3) All payments for ordered and aired campaigns
shall be made up to 30 days after issuing the invoices. The new
clients (advertisers or agencies) shall pay in advance 100% of
the amount due for the campaign within 2 working days
before the start of the campaign.

(4) For the avoidance of doubt, Sales House is entitled
to transfer its receivables from clients by way of cession
agreements, factoring or other transfer methods and to be
substituted in its obligations by a third party, without an
additional consent by the client.

(5) The Client shall not transfer its rights pursuant to
individual contract or the present General Terms to any third
party, without the explicit prior written consent of Sales
House.

Delay in payment

Art. 26. (1) In the event of a late payment, if the amount paid
is not sufficient to cover all payments due by the client, Sales
House has the right to set the order of repayment of the
client’s obligations regardless of which obligation the
advertiser or the agency claimed to pay off and regardless of
the grounds for payment indicated in the payment documents
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(2) Ceitnc Xayc uma npaBo Aa He 3anoYHe Waum 4a cnpe
M3NbYBaHE Ha TbProBcKo/uM cbobuweHue/a uan  gpyr/v
peknameH/u matepuan/m B cayyali ye He ca MOAYYMIU OT
K/AMEHTA AbMXKMMO NnawaHe. B To3u cnyyait Ceiinc Xayc He
[Ab/KAT KAaKBUTO U i3 e obe3LeTeHunsn, HeYCTOMKK Unun Apyru
KOMMeHcaLumm.

(3) AreHumaTa M peknamogaTtenaT ca CoOAMAAPHO
OTFOBOPHM 33 33afb/BKEHUATA MO CbINACyBaHUTE MEXAY
CTPaHUTE MeAuA NIAHOBE U N0 UHAUBUAYAHUTE AOTOBOPM.

(4) B cnyyat Ha 3abaBa B  nAalWaHeTo,
peknamopaTeNnaT M areHumAaTa abakat Ha Ceinc Xayc
3aKOHHaTa AuxBa 3a 3abaBeHO NnallaHe 3a BCEKU [eH OT
3abaBaTa cumTaHo cnepn 30-TMA AeH OT AaTaTa Ha U34aBaHeTo
Ha daKTypa oT cTpaHa Ha Cenc Xayc.

V. CPOK. NPEKPATABAHE HA IENCTBMETO HA LOTOBOPA.
nocnegnuun ot HEM3NbJIHEHNETO HA OFTOBOPA

Cpok

Yn. 27. (1) CpoKbT Ha M3NbYBAHE Ha TbProBCKUTE CbOBLLEHNA
M OpyrM  peknamHuM  matepuann  ce  onpeaens B
WMHAMBUAYANHUA AOTOBOP, CKNOUYEH MEXAY CTPaHUTe u/unun B
CbrnacyBaHUA Mexay CTpaHUTe meausa naaH.

(2) Cpok®bT Ha aeicTBMe Ha MHAMBUAYANHUA 4OTOBOP
ce onpeaensa B HEro, Kato AOroBopbT Ce MNpekpaTtaBa C
M3TUYAHETO Ha CPOKa Ha AeNCTBME, B Clydali Ye ca U3Mb/HEHU
3a4b/IKEHUATA Ha CTPAHUTE MO Hero.

(3) WHauBMAYanHMAT [OroBOPLT MOXKe fa bObae
npeKpaTeH NPeacpPOYHO MO B3aMMHO Cbl/lacke Ha CTpaHuTe.

MpeKpaTtaBaHe Ha AeACTBUETO Ha AOroBopa

Yn. 28. (1) B cnyyait ye Ceinc Xayc CUCTEMHO He M3MbAHABA
334b/IKEHMETO CU 32 KOMMEHCUPAHE Ha KAWEHTA No yA. 23 oT
Obwute yCnoBWA, KAMEHTBLT, CTPaHa MO WHAMBUAYaNHUA
[0roBOp, MMa NPaBo Aa pa3Banu MHAUBUAYANHUA AOrOBOP C
e4HOMECEeYHO MNUCMEHO nNpeau3BecTMe, C KOETo Ha
HacpelLHaTa cTpaHa Mo A0roBopa e AaZleHa Bb3MOMKHOCT 33
OTCTpaHABAHE HA HapyLIEeHMETO.

(2) B cnyyait ye KAMEHTBLT CTPaHa NO UHANBUAYANHUSA
[OroBOP CUCTEMHO He M3Mb/HABA 33a4b/IKEHUATa CU NOo
uHAMBMAYanHuA gorosop, Ceinc Xayc uma npaso ga passanu
WHAMBMAYANHUA  [OTOBOP C  €4HOMECEYHO MUCMEHO
npeau3BecTre, C KOETO Ha HacpeLLHaTa CTpaHa No Jorosopa e
[3aAeHa Bb3MOXKHOCT 33 OTCTPaHABAHE HA HApYLUEHUETO.

(3) ,CnctemHO” No cMUCbAIa Ha TO3U Y/EH € TPU Unn
nogeye MNbTU 3a CPOKA HA AENCTBUME Ha WHAMBUAYANHUA
[0roBop.
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(2) Sales House has the right not to start or to stop
the broadcasting of commercial communication/s or other
advertising material/s if it has not received the payment due
by the client. In this case, Sales House does not owe any
damages, penalty or other compensation.

(3) The agency and the advertiser shall be jointly and
severally liable for the obligations under the media plans
coordinated between the parties, as well as under the
individual contracts.

(4) In the event of late payment, the advertiser and
the agency owe Sales House the legal interest for late payment
for each day delay as from the 30" day after the date of issuing
of an invoice by Sales House.

V. TERM. TERMINATION OF THE CONTRACT.
CONSEQUENCES UPON NON-FULFILLMENT OF THE
CONTRACT
Term

Art. 27. (1) The term for broadcasting of the commercial
communications and other advertising materials shall be
specified in the individual contract signed between the parties
and/or the media plan coordinated between the parties.

(2) The effective term of the individual contract shall
be specified in it, and the contract shall be terminated upon
expiration of the effective term provided that the obligations
of the parties thereto have been fulfilled.

(3) The individual contract may be terminated before
the expiration of its effective term by mutual agreement of the
parties.

Termination of the contract

Art. 28. (1) In the event Sales House systematically fails to fulfil
its obligation to compensate the client in accordance with art.
23 of the General Terms, the client, a party to the individual
contract, has the right to terminate the individual contract
with one-month prior written notice giving the counterparty
to the contract the opportunity to remedy the violation.

(2) If the client, a party to the individual contract
systematically fails to fulfil its obligations under the individual
contract, Sales House has the right to terminate the individual
contract with one-month prior written notice giving the
counterparty to the contract the opportunity to remedy the
violation.

(3) “Systematically” within the meaning of the
present article is three or more times during the effective term
of the contract.
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Yn. 29. AKO KAMEHTBLT CTpaHa NoO MHAMBUAYANHWA AOroBop
3abaBu nnawaHeTo no gorosopa, Cenc Xayc nma npaso Aa
pasBanM MHAMBUAYANHMA [OrOBOP C OTNpaBAHe Ha
eJHOMeCeYHO npeausBecTe A0 KANeHTa.

Yn. 30. B cnyyalh Ha pa3BansaHe Ha AOTOBOPA, aKO KANEHTBLT —
CTpaHa Mo 40roBopa - e M3npasHaTa cTpaHa, To Ceinc Xayc
Ob/IKM BpblUAHe Ha npegniaTeHuTe CyMu, 3a KOWUTO He ca
M3NBYEHN TBHPFOBCKM CbOBLLEHUA WAW APYrU  PEKAaMHU
dopmum oo pataTta Ha pasBanAHETO Ha JOroBopa.

Yn. 31. B cny4an 4Ye B CpOKa Ha [eNCTBME HA [0roBopa,
M3MbNHEHWETO HA 33aAb/KEHMATA Ha CTpaHuTe 6Obae
Bb3NPEnATCTBAHO OT BJ/IE3/IM B CMAQ HOPMATUBHU UK
AAMWHUCTPATMBHM aKTOBE, HaKa3aTe/IHWU NOCTAHOBAEHUA UAU
peweHna Ha HCC, BcAKa OT CTpaHMTe No AOrOBOPA MMa NPaBo
03 rO NpeKkpaTn C NUCMEHO YBEAOMJIEHME, U3MPATEHO A0
HacpeliHaTa cTpaHa, 6e3 Aa ce AbaxKaT 06e3LLeTeHus uan
HeycToMkn. B  TO03M cnydyam Ceihinc  Xayc Bpblar
npeannaTeHMTe CymMM, 3a KOUTO He ca U3NBbYEHU TbPrOBCKM
cbobLeHna uanM gpyrn peknamHu ¢bopmm 4o AataTa Ha
NpeKkpaTABAaHETO Ha [AOroBOpPa, aKo MMa TakuBa. KAMEHTBLT
Ob/XKU 3analllaHe Ha LeHaTa 3a U3NbYeHUTe B Nporpamute
TbProBCKM CbOBLLEHMSA W APYTYM peknaMHu popmu Lo aaTaTta
Ha NpeKpaTABaHe Ha AeMCTBMETO HA A0roBopa.

Yn. 32. BbB BCMYKM cyvam Ha NpeacpoyHO NpekpaTaBaHe Ha
OEeWCTBMETO  Ha  [JOroBOpa,  BK/OUYUTENIHO  Mopaau
Heu3NbJHEeHWe, PeKNaMOoATENAT U areHUMATa ce 3a4b/KasaT
[a 3annatat He3abasHo Ha Celinc Xayc LieHaTa 33 U3byYeHUTe
B NporpamuTe TbProBCKM CbHOOLIEHUA U APYrU PEKNaMHU
bopmm [0 pataTa Ha MpekpaTABaHe Ha [AEWCTBMETO Ha
Aorosopa. HactosawaTa pasnopeaba e npunoxunma v aencrea
W cnep npeKkpaTaABaHe AeMCTBMETO Ha AOroBopa.

Yn. 33. (1) B cayyait ye B MHAOMBUAYANHUA AOrOBOP W/MAK
CbrnacyBaH MeXay CTpaHUTE MeauAa nNNaH, KAWEHTbLT
(peknamogaten wAM  areHuMsa) e Noen  3agb/KeHue
(rapaHumn) 3a obw, HeTeH BloAMKET, cpeLly KOeTo e Moay4Yun
OTCTBMNKM OT LUeHata no Tapudata Ha Cennc Xayc, npwu
HeM3NbJHEHWE WAN HETOYHO (HEMbAHO) W3MbAHEHME Ha
rapaHumaTa, Ceinc Xayc Mma npaBo Aa HAYUCM HEYCTOMKa 3a
HEU3Nb/IHEHME, CbOTBETHO 33 HETOYHO M3NbJAHEHWe, Ha
rapaHTMpaHua BIoAKeT, KaKTo cneasa:
- 15% ot pa3nunkata mexay rapaHTMpaH 1 peannsnpaH
6roaxeT npu Ao 10% HeMsnbAHEHWE Ha raPaHUMATS;

- 25% oT pa3nnkaTta mexay rapaHTMpaH 1 peannsnpan
6roaxeT npu o 20% HeMsNbJHEHWE Ha rAPaHUMATA;

- 35% oT pa3nnkata mexay rapaHTMpaH 1 peannsnpaH
b6roaxker npu  Hag 20% HeusNb/lHEHWE Ha
rapaHumsTa.

(2) 3a peanusupaH OT KAMeHTa HeTeH BGlogyKeT no
CMMCbAa Ha O6LWMTe YCNoBUS U MHANBUAYANHUA JOTOBOP ce

1 Panayot Volov str. | 1527 Sofis | www.saleshouse.bg

Art. 29. If the client, party to the individual contract, delays the
payment under the contract, Sales House has the right to
terminate the individual contract by sending a one-month
prior notice to the client.

Art. 30. In the event of termination of the contract, if the client
is @ non-breaching party, Sales House shall reimburse the
prepaid amounts in return for which no the commercial
communications or other advertising materials have been
broadcast until the date of termination of the contract.

Art. 31. In the event during the effective term of the contract
the parties are prevented from fulfilling their obligations due
to effective legislative or administrative acts, penal decrees or
decisions of NCS, each party shall be entitled to terminate the
contract by a written notice sent to the counter party and no
compensations, indemnities or penalties shall be due. In this
case Sales House shall reimburse the prepaid amounts in
return to which no commercial communications or other
advertising materials have been broadcast until the date of
termination of the contract, if any. The client owes payment
of the price for the commercial communications and other
advertising materials broadcast on the channels until the date
of termination of the contract.

Art. 32. In all events of early termination of the contract,
including due to non-fulfilment of obligations, the advertiser
and the agency shall immediately pay Sales House the price for
the commercial communications and other advertising
materials broadcast on the channels up to the date of the
termination of the contract. This provision shall survive the
termination of the contract and shall remain applicable and
effective.

Art. 33. (1) If under the individual contract and/or the media
plan coordinated between the parties the client (an advertiser
or an agency) has undertaken obligation (guarantee) of a total
net budget in return to which it has obtained discounts from
the price in accordance with Sales House’s Rate card, failure to
fulfil or to fulfil properly (in full) such a guarantee shall entitle
Sales House to Charge a penalty for not keeping the
guaranteed budget, respectively improper fulfilment, as
follows:

- 15% from the difference between the guaranteed
and the actually realized budget if up to 10% of the
budget guarantee is not kept

- 25% from the difference between the guaranteed
and the actually realized budget if up to 20% of the
budget guarantee is not kept

- 35% from the difference between the guaranteed
and the actually realized budget if more than 20% of
the budget guarantee is not kept.

(2) For the actually realized budget within the
meaning of the individual contract and the General Terms
shall be calculated only the Broadcasting schemes (orders)
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OTYMTAT e4MHCTBEHO MIATEHUTE CXEMM Ha U3 bYBAHE (3a5BKM)
B CPOKa 3a N/alLaHe No MHANBUAYANHWUA AOTOBOP.

(3) KnueHTBLT obnKM 3annallaHe Ha HeycToWKaTa B
CpOoK 10 10 paboTHM AHK OT U3NpPaLLAHETO Ha YBEAOM/IEHUETO
ot Celinc Xayc 3a TOYHATA AbMKUMA CYMa.

Yn. 34. B cay4ah 4Ye peknamopaTtenAt  U3nos3sa
nocpeHNYecTBOTO Ha areHums, naalLaHmATa,
ob6e3LeTeHNnATa U HeYCTOMKMTE NO TO3M pasfen ce Ab/Kar
CONNAAPHO OT peKnamogaTens M areHuMAta B cpok go 10
paboTHM AHW OT NosiyyaBaHe Ha yYBeAOM/IEHWE OT CTpaHa Ha
Ceitnc Xayc.

Yn. 35. B UHgMBMAYaNHWA JOTOBOP MOraT Aa 6bAaT yroBapaHu
M Apyrn obeslLeTeHna N HEeYCTOMKU 33 HeU3MbAHEHUE WU
HETOYHO W3MbAHEHME Ha 334b/KEHMATA HA KAMEHTa No
porosopa.

VI. KOHOUAEHUMANTHOCT U 3ALLIUTA HA TM4HU AAHHU

Yn. 36. (1) CTpaHuTe ce 3agb/KaBaT Aa He PasKpMBAT Nog
KakBaTo M ga 6buno ¢opma MHPopmauma, CbCTaBAsBaLLA
TbProBCKa TallHA Ha HAcpelLHaTa cTpaHa Nno 40roBopa, OCBEH
C W3PUYHOTO MUCMEHO CblaCcMe Ha HacpeliHaTa CTpaHa.
BcAKa oT cTpaHMTe uMa NpaBo Aa npenoctasa MHbopmaums,
CbCTaBAfABalla TbProBCKa TallHA 3a HacpeliHaTa CTpaHa Ha
TPETO NI1LLE — IPUANYECKM N GUHAHCOB CbBETHUK, OAUTOP
M CBbP3aHM C HEro /iMa N0 CMUCH/IA Ha TbPrOBCKMA 3aKOH.

(2) Mo cmucbna Ha HactoAwmTe O6WM ycnosusA
TbpProBcKka TalkHa 3a Ceinc Xayc e uHbopmauma U OAHHW,
CBbpP3aHM C X0JQ Ha MNperoBopuTe, CbAbPKAHWETO U
YrOBOPKMUTE MO CKAOYEHU MHAMBMAYANHU AOTOBOPU, MMEHA
Ha peKknamogaTtenu, rapaHTMpaHu OloAXKeTH, CPOKoBe 3a
M3NbAHEHWE, TapaHUWW, OTCTBbNKKM, OOHycn, U p[pyru
npedepeHuManHn ycnoBuA, YroBOPKU MNPU HEU3MbHEHME,
KaKTO U WMHPOpPMaLMA 33 OpraHMsauuMATa M TbpProBcKaTa
penHoct Ha Ceinnc Xayc, HOy-Xay M JIM4HWM [3HHW HA
cnyxutenute. PaskpuBaHeTo Ha MHPOPMaLMA, CbCTaBNABALLA
TbProBCKa TalHa, Ce CMATa 3a CbLLECTBEHO HapyLlUeHue Wt
MOXe a3 [JoBefe [0 MNpeKkpaTABAaHE Ha  CKAOYEHWUA
uHamMBMAyaneH porosop. He ce cmATa 3a pasKkpuBaHe Ha
TbProBCcKa TaHa UHbOPMaLMATA 33 $aKTa Ha CKAOYBAHE Ha
WHAMBUAYANHUA A0r0BOP.

(3) He e Tbproecka TaviHa MHGOpPMaUMs, KOATO e
ny6MYHO onoBecTeHa UaM 0bLWoA0CTbMNHA.

(4) 3a HapywaBaHe Ha 3af4bAXKeEHMATA MO HACTOALMSA
YneH, Heu3npaBHaTa CTpaHa [Ab/XKM Ha M3NpaBHaTa
HeycToWKa, B pasmep Ha 10% (fLeceT Ha CTO) OT CTOMHOCTTa Ha
[orosopa, Ho He noseye oT 10 000 nB., 6e3 AAC. Mpwm
HacTbNUAW Bpean B NO-TONAM pasmep OT YroBopeHaTa
HeycTolKa, Celinc Xayc cu 3ana3Ba NpaBoTO Aa NpeTeHAMpa
BCUYKM BPEAM - NPETHbPMEHN 3arybu 1 nponycHaTi Nonsn Hag
Tasu cyma.
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that have been paid within the payment term as per the
individual contract.

(3) The client shall reimburse the penalty within 10
working days from the sending of the exact amount by Sales
House.

Art. 34. If the advertiser uses the mediation of an agency, the
payments, compensations and penalties under this section
shall be due jointly and severally by the advertiser and the
agency, within a period of 10 working days after receiving a
notification sent by Sales House.

Art. 35. Other compensations and penalties for failure to fulfil
or to properly fulfil client’s obligations under the contract may
be agreed and included in the individual contract.

VI. CONFIDENTIALITY AND PERSONAL DATA

PROTECTION

Art. 36. (1) Parties undertake not to disclose in any form
information that is a trade secret of the counterparty to the
contract except with the explicit written consent of the
counterparty. Each party is entitled to provide information
that is trade secret of the other party to a third party —legal or
financial adviser, auditor and to related parties within the
meaning of Commercial Act.

(2) For the purpose of the present General Terms,
trade secret of Sales House is information and data related to
the course of negotiations, the content and the provisions of
a signed individual contracts, names of advertisers,
guaranteed budgets, term, guarantees, discounts, bonuses
and other preferential terms and conditions, provisions
concerning the non-fulfilment as well as information about the
organization and commercial activities of Sales House, know-
how and employees’ personal data. The disclosure of
information that constitutes trade secret is considered a
material violation and may result in the termination of the
individual contract. The information about the fact of signing
of the individual contract is not considered as disclosure of a
trade secret.

(3) Information that has been disclosed publicly or is
publicly available information is not trade secret.

(4) For any violation of the obligations under the
present article, the defaulting party shall owe the correct party
a penalty amounting to 10% (ten per cent) of the contract
value, but not more than 10 000 BGN, excluding VAT. In the
event that the amount of the damages exceeds the agreed
penalty, Sales House has the right to claim all damages — losses
incurred and lost profits, above this amount.
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Yn.37. JinuHute paHHW, Kouto KAneHTbT npepoctaBa Ha
Ceitnc Xayc npu v no noBoA CKAOYBaHE Ha AOroBop no
HacTosawmTe O6LWM ycnosus, ce 0bpaboTeaT U CbXxpaHABaT OT
Ceiinc Xayc B cboTeetcTBue ¢ Pernament (EC) 2016/679 Ha
EBponeiickna napnameHT n CbBeTa OTHOCHO 3alUMTaTa Ha
du3nYecknTe MLa BbB BPb3Ka C 06paboTBAHETO HA JINYHM
OAHHM M OTHOCHO CBODOAHOTO ABWMKEHWE HA TaKMBa AaHHM
(,GDPR"). MNopgpobHa uWHOOpMauUMA 3a J[aHHUTE, KOMUTO
06paboTBa Ceisc Xayc KaTo af4MUHUCTPATOP HA JINYHWN JaHHU
M KOOpAMHATUTE 3a BPb3Ka C J/IMLETO 3a KOHTAKT, OTrOBapsALL0
Ha BbBMNPOCKU MO 3aWMUTa HA [aHHUTE; LesnTe U NpPaBHOTO
OCHOBaHMEe 33 06paboTBaHETO Ha JIMYHUTE  AAHHW,
BK/IIOYUTENHO M KOraTo 06paboTBaHETO € HeoBX0AMMO C Len
3aWMTa Ha NermTMmMHMA nHTepec Ha Celinc Xayc; KateropuuTe
Nnoay4yaTenn Ha JIMYHU [QHHW; CPOKbT, 32 KOWUTO Lie ce
CbXPaHABAT IMYHUTE AAHHW; NPABaTa HA CybeKTUTe Ha AaHHU
BbB BPb3Ka C 06paboTBaHETO OT cTpaHa Ha CeWnc Xayc, KakTo
M MHPOPMaLMA 33 HaUYMHa, MO KOMTO CbLuMTEe MoraT aa 6baaT
yNpaxKHEHW U BCAKA Apyra nHpopmawuma, koato GDPR nsmckea
na 6bae npepoctaBeHa Ha KiaveHTUTe, ce cbabpka B
MonutnkaTa 3a NOBEPUTENHOCT Ha INYHUTE AAHHKU Ha Celnc
Xayc, [OCTbMHA Ha MWHTEPHET calTa Ha ApYyXKecTBoTo
www.saleshouse.bg/about

VII. APYTU PA3MOPEABU

Yn. 38. B cnyyait Ha npoTmBopeumne mexay ObwmTe ycnosumsa u
YrOBOPEHOTO B WMHAWBMAYA/NHWUA LOroBOp, NPeaMMCTBO MMa
YroBOPEHOTO B MHAMBUAYANHNA AOrOBOP.

Yn. 39. Bcaka oT cTpaHUTe No UHAUBUAYaNHWUA AOrOBOp ce
3afb/KaBa 43 He yBpexaa AobpoTo Mme Ha HacpelHaTa
CTpaHa U/UAKN Ha HEMHU CAYKUTENN.

Yn. 40. KnMeHTbT HAMA NpaBo Aa MpexBbpaA npasata M
3afb/XKEeHMATA CM N0 AOroBopa Ha TPeTK Auua.

Yn. 41. B cnyyait ye HAKoa OT pasnopendbute Ha O6wMTe
YCNOBUA WUAWN WUHOMBUAYANHUA OOTOBOP € HeAeWCTBUTENHa,
TOBa HAMA Aa Bfeye HeJencTBUTENHOCT HAa ObwuTe ycnoBsus
n/van MHaMBUAYyanHuA forosop. HepeilcTeuTenHarta Knaysa
ce 3aMecTBa OT NoBeAUTeIHWUTE NpaBuaa Ha 3aKoHa.

Yn. 42. 3a HeypegeHUTe BbNPOCK ce NpuaaraT pasnopenobute
Ha feMcTBalLoTO 3aKOHOAATeNCTBO Ha Peny6inKka bbarapus.

Yn. 43. CnopoBeTe MexKay CTPaHWUTE Mo NOBOA Th/IKYBaHETO Ha
Knaysute Ha O6WMTE yCnoBuA U UHAMBUAYANHUA OOrOBOP,
KaKTO M NOBOA, Ha U3MbJIHEHNETO UM, Ce peLlaBaT No B3aMMHO
Cbracme, a KOraTo NOCTUTAHETO MY Ce OKaXKe HEBb3MOXHO, OT
KOMMeTeHTeH CbA, CbC ceganuue B rp. Codus.
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Art. 37. The personal data that the Client provides to Sales
House upon and in relation with the conclusion of a contract
under these General Terms shall be processed and stored by
Sales House in accordance with Regulation (EU) 2016/679 of
the European Parliament and of the Council on the protection
of natural persons with regard to the processing of personal
data and on the free movement of such data (“GDPR”).
Detailed information on the data that processes Sayles House
in its capacity as data controller, as well as the contact details
of the Contact Person responsible for data protection; the
purposes and legal basis for the processing of personal data,
including where such processing is necessary in order to
safeguard the legitimate interest of Sale House; the categories
of personal data recipients; the retention periods; the data
subjects’ rights in relation to Sale House processing activities,
as well as information on how they may be exercised and any
other information that GDPR requires to be provided to the
Client, is included in the Personal Data Privacy Policy of Sales
House, available on the company’s website at
www.saleshouse.bg/about.

Vil. OTHER PROVISIONS

Art. 38. In case of discrepancies between the General Terms
and the clauses of the individual contract, the provisions of the
individual contract shall prevail.

Art. 39. Each party to the individual contract undertakes not
to harm the counter party’s reputation and/or its employees’
reputation.

Art. 40. The client has no right to transfer its rights and
obligations under the contract to third parties.

Art. 41. In the event that any of the provisions of the General
Terms or the individual contract is invalid, this shall not cause
the invalidity of the General Terms and/or the individual
contract. The invalid provision is replaced by the imperative
rules of the law.

Art. 42. The present General Terms and the individual
contracts are governed by the Bulgarian Law.

Art. 43. Disputes between the parties on the interpretation of
the provisions of the General Terms and the individual
contract, as well as on their implementation shall be settled by
mutual agreement, or if such an agreement cannot be
reached, by the competent court in Sofia, if such an agreement
cannot be reached.



http://www.saleshouse.bg/about
http://www.saleshouse.bg/about

L

H

THE SALES HOUSE

HacTtoawmurte O6LLI,M ycnosuAa Ca U3rotBeHU Ha 6bnrapcm4 n
AHTNMACKU €3UK, KaTo B cnyqaﬁ Ha HeCbOTBETCTBME MeXAY
TEeKCToBETe e BannaeH 6'bl1rapCKMFlT TEeKCT.

MpunoxeHne Ne 1 Cpokose u MpunoxeHune N2 2 TexHU4ecKn
M3MCKBaHMWA 3a U31bYBAHE B MpOrpammTe ca HepasgesiHa JyacT
OT HacToALWMmTe 06l ycnosus.

Hactoswwute O6wm ycnosua ca npuetn Ha 01.01.2018 r.
Hactoswarta uameHeHa Bepcusa Ha Ob6wwuTte ycnosua ce
npunara ot 01.01.2025 r.

This General Terms are made in Bulgarian and English
language and in case of discrepancies between the provisions,
the version in Bulgarian language shall prevail.

Appendix Ne 1 Terms and Appendix Ne 2 Technical
Requirements for broadcasting on the channels are an integral
part to the present General Terms.

The present General Terms are adopted on 1% Jan 2018. The
present amended version of the General Terms shall apply as
of January 15t 2025.

Nnua, ytebpannn 06wmTe ycnosus/ Persons approving the General Terms:

Becena lumosa/ Vessela Dimova
Ynpasuten ,,CEM/IC XAYC“ OO, / Manager, Sales House OOD
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